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How to stand up to the expec-
tations of  students? How to 
stand up to the expectations 

of  parents? How to stand up to the 
expectation of  Industry? How to 
stand up to the expectation of  the 
Government?

These are the main questions on 
which they, at Sri Balaji Society, 
Pune exercise their minds, time, 
energy, efforts and resources.  They 
strongly believe that they have to 
surpass the expectations, of  stake 
holders and ensure that all the Two 
Year full time PGDM (courses 
approved by AICTE) students of  
four Management Institutes viz 
Balaji Institute of  Modern 

Management (BIMM), Balaji 
Institute of  Telecom and 
Management (BITM), Balaji 
Institute of  International 
Business (BIIB) and Balaji 
Institute of  Management and 
Human Resource 
Development (BIMHRD)   
enter the corporate 
world with lucrative 
jobs, immediately on 
completion of  their 
respective courses 
through the campus place-
ment activities. More than 
300 companies from all over 
the country visit the  campus 

for placement. In all four 
AICTE approved Management 
Institutes they don’t have 
“Farewell” parties. Instead, 
they celebrate “Achievement 
Day” and on that day hand 
over appointment orders to 
their students. 

Sri Balaji Society, Pune also 
strongly believes that women 
empowerment is the need of  
the hour. Hence, they have 
reserved 50% of  the seats in 
all the four Management 
Institutes of  Sri Balaji Society. 
They also provide hostel facili-
ties.

They gladly declare that they are: 1.Ranked 
amongst the top 25 B-Schools in India by “The 
Times of  India Business School Survey” dated 
23rd Feb 2018.

2. Ranked amongst the top 7 Private B-Schools 
in India by “The Times of  India Business School 
Survey” 

3. Recognized as one amongst “Best Education 
Brands 2018” by The Economic Times. 

4. Ranked 1st top Private B-Schools in 
Maharashtra for ROI (Return on Investment) by 
a leading magazine in October 2018. 

5. Ranked 3rd for “Visiting Faculties” in India 
by a Business magazine. 

6. The alumni of  the four institutes, about 
15,000 of  them, are pursuing their corporate 

careers successfully all over the world. 
Out of  the current senior batch 

of  950 students, 700 of  them 
have already been placed as 
on date and the process for 
the rest of  the students are 

taking place.
Sri Balaji Society, Pune believes in the mantra 

of  “Discipline, Dedication and Determination”. 
The slogan given to them by Dr. (Col) A. 
Balasubramanian, the Founder and President 
of  Sri Balaji Society are “Problems are opportu-
nities and Be Selfish” 

Co-curricular activities, man-
agement games, workshop, semi-
nars, guest lectures are regular 
features in the campus. The stu-
dents of  BIMM, BITM, BIIB and 
BIMHRD are selected centrally 
during an admission process con-
ducted all over India and they also 
go through combined campus 
placements. Most of  the students 
who are due to pass out in May 
2019, have already received their 
campus placement job offers from 
the companies which have visited 
the campus from all over India.

For more information visit:
www.sribalajisocietypune.org.

E-mail ID: 
admissions@sribalajisocietypune.org

Contact Tel. for admissions are:
020-66741235/36, 30631235/36, 09673338787

SCIENTIFIC TRAINING & ALL 
INDIA CAMPUS PLACEMENTS

Dr (Col) A Balasubramanian 
President Sri Balaji Society

Sri Balaji Society Hostel

Numerous surveys in the management industry point 
towards the gap between industry requirements and 
skilled workforce. This makes it quite essential for the 

students to ‘understand the full circle’ to become that right fit!
Maximum industry exposure, robust industry-academia con-

nects and live projects are preparing students for the evolving 
industry outside. To keep pace with the technology advance-
ment and to eliminate the aforementioned gap, management 
education has been effected from the very core. With MBA pro-
grams offered in a wide array of  specializations clubbed with 
international partnerships, dual degrees, student exchange 
programs, international internships, expert lectures and role 
playing for teamwork and problem-solving--today’s manage-
ment education has taken a quantum leap!  

At Faculty of  Management Studies (FMS), Manav Rachna 
International Institute of  Research and Studies (MRIIRS), man-
agement education has been customized to suit the market 
dynamics. It has earned the coveted distinction of  a NAAC ‘A’ 
grade accredited institution. FMS at MRIIRS falls under the 
rank band 76-100 in the Management category of  the prestigious 
India Rankings 2018 by NIRF, MHRD, GoI. 

Experiential learning is the way to go at FMS wherein live 
field projects, workshops, action research, simulations, proto-
typing, role-playing scenarios, socio-drama/psychodrama, 
dance, meditation, global immersions, and case studies, semi-
nars, industry interface, guest lectures and mentoring keep 
students thoroughly engrossed. 

Ranked consistently among the top business schools, FMS 
has on offer Master of  Business Administration (2 Years) with 
Dual Specialization in the fields of: Finance, Marketing, Human 
Resource &Organizational Behavior, International Business, 
Management Information Systems, Entrepreneurship & Small 
Business Management, Business Analytics, Event & Media and 
Operations Management; and MBA in Healthcare Management. 
The curriculum of  all the courses has been designed with the 
right mix of  industry-academia collaboration, advanced cur-
riculum and skill development activities.

FMS comprises distinguished faculty members with rich 
corporate and academic experience. Pedagogy includes interna-
tional student exchange programs, extensive life skills classes 
and industry partnerships. It offers 4-tier mentoring program 
(peer/ industry/ faculty/ alumni) to prepare the students to be 

both ‘mentees’ and ‘mentors’. It runs an entrepreneurship cell 
– UDYAM (E- Cell) to encourage students to pursue the reward-
ing path of  entrepreneurship and follow their dreams. 

Manav Rachna focuses on building eight leadership skills 
among students which include business savvy, driving execution, 
financial acumen, compelling communications, drive for results, 
entrepreneurship, influence and inspiring excellence. The insti-
tution offers ample opportunities to a student to take on manage-
ment opportunities in order to ‘learn by doing’ and improve 
skills. Students are given an opportunity to connect with the 

world’s business leaders through guest lectures, global immer-
sions, seminars, industry interface and field projects. To acceler-
ate industry interaction, veterans interact with the students of  
Manav Rachna under the ‘CEO Talk’ series. 

In this age of  enhanced collaborations and global immersions, 
MRIIRS focuses on augmenting employability of  students, boost-
ing their confidence and enhancing their communication and 
leadership skills so that they come out as complete professionals.

 
For more details, log on to https://manavrachna.edu.in/

300+students study on scholarships every year at Manav Rachna and 
are acknowledged at the Annual Scholars program

Suryadatta Group of  
Institutes, Pune, were 
established in the year 

1999 with the objective of  devel-
oping self  -motivated leaders, to 
be successful in the challenging 
and vibrant global economy. It is 
world class quality, professional 
education center ranked as an 
“A+” category Institution in 
India by leading National 
Surveys for last 16 consecutive 
years. 
Ranking:- 
  AICTE CII Survey of  

Industry Linked Technical 
Institutes Ranked 
Suryadatta Institute of  
Management & Mass 
Communication (SIMMC) in Platinum 
Category for 4 Consecutive Years

Ranked amongst the best 4 Management 
Institutes in Western India 2018
Courses: Suryadatta offers AICTE 

approved, two years full time PGDM pro-
gram with dual specialization (both 
Major) and the MBA program affiliated to 
the SP Pune University in various special-
izations.

Infrastructural facilities Pune: The 
remarkable modern Suryadatta vibrant 
campus has all the essential modern infra-
structure facilities such as Wi-Fi campus, 
seminar rooms, digital classrooms, gym-
nasium etc providing a stimulating envi-
ronment & interesting intellectual alert-
ness.

Extensive industry interaction: 
Core team encompasses of  senior profes-
sionals with minimum of  15years of  in-
depth work experience in the corporate 
world as well as the academics. They 

provide practical 
exposure to its stu-
dents along with 
sound academic 
involvements with 
various projects & 
field work. 

Innovation & 
knowledge management: 
Suryadatta organizes guest 
lectures, seminars by subject 
matter experts (SME), case 
studies, role plays resulting 
into an adaptation of  their 
teaching methodology 
towards practical exposure. 

Incubation & Research: 
Suryadatta places a premium 
on creating entrepreneurs 
and imbibing the spirit of  
entrepreneurship. Students 
are encouraged to set up 
startups & also professional-
ize and grow their tradition-
al family business.

Value based education: 
Suryadatta subscribes 

strongly to the belief  that spiritual 
instinct is the source of  moral and 
human values including areas of  man-
agement and administration too and 
inculcates those in students. 

Placements: Dedicated Placement cell 
has ensured commendable placement 
record. Students have been placed in vari-
ous Blue Chip National and Multinational 
companies in India and abroad. 

Strong alumni network 55,000+ 
Students and alumni network from all 
parts of  India and from various foreign 
nations.

Quality education at affordable fees: 
Management programs are offered at an 
economical fee structure helping people 
avail quality education at an affordable 
cost. 

For more information contact-
www.suryadatta.org 

call : 9763266829

Holistic Education
Indian Media industry will cross Rs 2 trillion by the 

year 2020 (FICCI EY report) and Mumbai being a hub 
of  the industry is now becoming one of  the most pre-

ferred destination in India.  Deviprasad Goenka 
Management College of  Media Studies (DGMC) is a part of  
Rajasthani Sammelan Education Trust, which has been 
providing education for more than 70 years with nearly 
16,000 students from primary to post-graduation.  DGMC 
has a state-of-the-art learning and working environment 

where faculty, 
students and 
media profes-
sionals work in 
close associa-
tion to facili-
tate generation 
of  value in the 
media and 
entertainment 
spectrum. 

DGMC offers the coveted 2 year full-time, AICTE 
approved PGDM in Media & Communication Management 
with specializations in Media & Entertainment and 
Advertising & Communication. DGMC also offers under-
graduate programs and specialized skill oriented profes-
sional courses affiliated to Mumbai University. 

The flagship PGDM program in Media and 
Communication Management  is designed taking into 
consideration industry requirements. In addition to the 
classroom teaching and learning, students undergo cap-
stone with internship in various media organizations. As 
a part of  the curriculum PGDM students undergo 
International Immersion, to understand the global media 
market, environment and culture.

DGMC  adopts various innovative practices and initia-
tives to make the students industry ready in the fields of  
PR, Digital Marketing, Client Servicing, Creative & 
Production, and Media Planning & Buying.

With its strong industry connect; DGMC is well poised to 
be one of  the best management institute for media educa-
tion in India.

For more details contact:
Deviprasad Goenka Management 

College of Media Studies, 
RSET Campus, S V Road, Malad (W), Mumbai

022-45207722, 9004444091; www.rset.edu.in/dgmc

BE A MEDIA PROFESSIONAL!

Durgadevi Saraf  Institute 
of  Management Studies 
(DSIMS) was founded in 

the year 2010, is a milestone in 
the history of  Rajasthani 
Sammelan Education Trust, 
which has been credited with 
unparalleled service in the field 
of  education.

Post Graduate Diploma in 
Management (PGDM), is the flag-
ship program of  DSIMS which is 
approved by All India Council for 
Technical Education (AICTE). 
The other major program of  
DSIMS is Master of  Management 
Studies (MMS) affiliated to 
Mumbai University. 

DSIMS, since its inception, has 
been dedicated to the cause of  
creating socially sensitive corpo-
rate leaders with insights and 
acumen for managing business-
es globally.

Leading multinational compa-
nies prefer DSIMS graduates 
owing to their varied domain 
knowledge imparted through 
innovative pedagogy and  co-cur-
ricular activities which consists 
of  Industry Immersion, Rural 
Immersion, International 
Immersion, Social Initiatives, 
Industry-Institute Partnership 
and a very special leadership 
program aptly named Leaders-
in-Making (LiM). LiM is a 
uniquely designed, beyond class 
room initiative.  After assessing 
students’ strength, LiM program 
improves students’ employabili-
ty by providing skills and work 

related learning to make stu-
dents job ready.

The learning process at DSIMS 
includes experiential learning, 
workshops, case analysis, role 
plays, presentations, debates and 
discussions. The effort is supple-
mented by their “Corporate to 
Campus” connect where emi-
nent Industry leaders are invited 
to interact with the students, 
under the initiative of  ‘Thought 
Leadership’ forum and ‘Meet the 
Celebrity’.

 DSIMS strives to provide an 
enriching learning experience in 
the field of  management educa-
tion with their state-of-the-art 

infrastructure and experienced 
pool of  industry relevant and 
research oriented faculty mem-
bers.  It has built international 
collaboration with globally 
acclaimed Universities to work 
jointly on student exchange, fac-
ulty exchange, and collaborative 
research. DSIMS students attend 
long duration courses in reputed 
US University as well students of  
US University visit DSIMS for 
academic and cultural exchange 
program. DSIMS also invites for-
eign faculty to teach courses to 
PGDM students to provide global 
perspective.

DSIMS gives special emphasis 
on inculcating social sensitivity 
and ethical values amongst stu-
dents.

For more details contact:
Durgadevi Saraf Institute 

of Management Studies
RSET Campus, S V Road, 

Malad (W), Mumbai 
022-45207711, 

9004444059/69/86
www.rset.edu.in/dsims

CREATING BUSINESS LEADERS 
WITH GLOBAL MINDSET

Shri Mahavirprasad G Saraf, 
Main Donor.

Suryadatta Pune, Moulding Managers 
for Worldwide Markets

Dr Prof Sanjay 
Chordiya, Founder 
Chairman Suryadatta 
Group of Institutes

DRIVING INNOVATION AND EXCELLENCE IN MANAGEMENT EDUCATION

Four generations of  legacy in the field of  education 
since 1951, IIEBM, Indus Business School, Pune was 
established in the year 2000 with a vision of  impart-

ing affordable, quality and value-based education.

LEARNING PROCESS:
2 years full-time PGDM Program with dual specializa-

tion-Approved by AICTE
  Limited intake of  180 seats for personalized grooming 
  Exhaustive Induction Program for 45 days
  Psychometric Assessment, Personality Enrichment and 

Mentorship program for 
holistic development

SKILL ENHANCEMENT 
MODULE:

Student trained in below 
areas by competent acade-
mies.
 ERP
 Six Sigma Green Belt
Digital Mktg
Advanced Excel
PRINCE2

PRACTICAL EXPOSURE:
 3 weeks Winter 
Internship with NGO and 
12 weeks specialization 
specific Summer 
Internship
Focus on Live projects, 
Field study, Market 
research & Industrial vis-
its

INDUSTRY CONNECT:
Most of  the students of  

2017-19 Batch placed in 
companies like Britannia, Asian Paints, ITC, HDFC Bank, 
Capgemini, Godrej & Boyce, Karvy, Colgate Palmolive, 
Aditya Birla etc and many more renowned National and 
Multinational companies.

  For more details contact – IIEBM, Pune 
www.iiebm.com, hodadmissions@iiebm.com

Student for two years, 
Leader for Life

ALUMNI PROGRESS: 
Appx 270 alumni 

working in 58 Fortune 
500 Cos.

Appx 81 alumni work-
ing in 32 of  Forbes 
India’s Super 50 Cos.

Appx 127 alumni 
working in 24 Top 50 
Blue Chip Cos. 

Dr Jai Singh 
MD & Trustee IIEBM
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Vishwakarma University, 
Pune believes that the 
teaching approach for 

MBA needs to be more experi-
mental and classroom teaching 
has to be blended with live proj-
ects, study tours, seminars and 
conferences. MBA institutes face 
a perpetual challenge to keep 
pace with the changing tech-
nologies and adapting to new 
channels of  teaching to make the 
management studies relevant. 
It’s imperative for colleges to 
facilitate industry tie ups and 
encourage students to undertake 
individual or collective research 
projects. This blended approach  
will not  only make management 
studies exciting, it will also ig-

nite students’ curiosity and ex-
pose them to situations where 
they can apply their classroom 
learning. It is imperative to 
transform the tradi-
tional teacher-cen-
tric classrooms to 
student-centric 
spaces.

Secondly, Vishwakarma Uni-
versity encourages  ‘learning by 
doing’ that turns the traditional 
management teaching model 

u p s i d e  d ow n . 
Flipped classrooms 
are employed to de-
liver short video 
lessons of  10-12 
minute duration. 

The theory blends with in-class 
activities like in-depth case 
study, original document analy-
sis, debate or speech presenta-
tion, current event discussions, 
peer reviewing, project-based 
learning, and skill development 
or concept practice. These ac-
tivities transform the students 
from passive receivers of  infor-
mation as in traditional class-
rooms to active  knowledge seek-
ers and management  gurus. 

Website:-www.vupune.ac.in

Changing Models of Management 
Learning

Bharat 
Agarwal
President – 
Vishwakarma 
University

SaiBalaji Group of  Institutes 
(IIMS|SBIIMS|IIMHRD) founded 
by  International Research Scholar 

and Edupreneur Prof. Manish R. Mun-
dada in the year 2005 with the belief  that 
corporate world needs young profession-
als with practical knowledge and ability 
to grasp new concepts.

SaiBalaji Group of  Institutes 
(IIMS|SBIIMS|IIMHRD) offers two years 
full-time residential Savitribai 
Phule Pune University affili-
ated MBA and AICTE Ap-
proved PGDM program with 
specialization in Marketing, 
Finance, Human Resource, 
Operations Management, 
International Business and 
Retail.

IIMS has been awarded Best 
Education Brands 2018 and 
recognized as Great Indian 
Institute 2018 by The Eco-
nomic Times and Forbes In-
dia Marquee respectively. It 
has been ranked 22nd Private 
Institute in India by Times B School Sur-
vey 2018. Also, bestowed with Best Aca-
demic and Industry Interface by a leading 

media house in 2018 and Best B School in 
Placements at World Education Congress 
2018.

Prof. Manish R. Mundada, Founder 
President SBES says, “We have a mix of  
academic, extracurricular activities and 
industry interface. We focus on 360 degree 
development of  the personality by design-

ing curriculum around academ-
ics, corporate relations, social 

projects, extracurricular ac-
tivities, intercollegiate events 
thereby nurturing the stu-
dents Emotional, Social and 
Intellectual Quotient”.
PGDM @ IIMS
 3000 hrs of  Input in the form 

of  Academic Syllabus, Industry 
Guest Lecture and Value Added 
Certificate Program +20 days of  
Live Project + 45 days of  Winter 
Internship +90 days of  Summer 
Internship

CAMPUS TO CORPORATE 
CONNECT

Industry Academia has been institute’s 
forte and directed towards creating a 
higher degree of  exposure to the real cor-
porate environment. Institute offers 
various avenues for the student to engage 
with society and the industry, which helps 
in broadening their vision and purpose.  
Every Saturday, the institute organizes 
Business Conclave (HR, Marketing, Fi-
nance and International Business), Start-
up Conclave, CEO Conclave and Talk 
Shows with Corporate Leaders. In addi-
tion, the curriculum has been designed 
by the Academic Advisory Council, 
which comprises of  experts from indus-
try and academia coming together to 
develop world class industry oriented 
PGDM curriculum.
PLACEMENTS

Institute has maintained good place-

ment record, diversity of  the companies 
like Mondelez India Foods, Infoedge, 
Zomato, Panchshil Realty, Nestle India, 
Times Legend Travel (Africa and Dubai), 
India Bulls Real Estate, Hamilton, Fed-
eral Bank, Reliance Brand, BOSE Corpo-
ration, H & R Johnson, Berger Paints etc. 
are testament to the conviction of  indus-
try in their brand.  In the ongoing place-
ment cycle over 100 companies partici-
pated so far placing more than 75% stu-
dents as on 1st Feb 2018 offering good ctc  
for a fresher.
KEY STRENGTHS

 3000+ Alumni. Presence of  alumni 
in almost every state of  India as well as 
every continent of  the World

Diversity in class in terms of  educa-
tional, professional and geographical 
backgrounds which adds immensely to 
the peer learning and ability to collabo-
rate

Highly qualified and accomplished 
faculty with diverse background, indus-
try experience and international research 
exposure. 75% faculty PhD

Workshops and Certification Pro-
grams in areas like Data Analytics, Busi-
ness Intelligence, Artificial Intelligence 
and Machine Learning, Digital Com-
merce, Blockchain, Cryptocurrency SAP

For more details contact: Survey no. 
54 (1+2/1), Nere Dattawadi, 

Near Hinjawadi Infotech Park              
Pune-411033| www.saibalaji.edu.in 

placements@iimspune.edu.in
020-66547502

Student Centric Value Based 
Management Education

RECRUITER SPEAKS
We have been recruiting from IIMS 
for about three years now. We are 
looking forward to participating in 

the next round of placements to seek out 
more bright new talents.”

— Pratiksha Mohanty, Sn Product & 
Talent Acquisition Manager | HFFC

I had a really good experience at 
IIMS when I visited their campus for 
recruitment. Students are energetic, 

smart and keen. I appreciate the efforts that 
IIMS takes to connect with industry.”

— Rajendra P. Singh, 
Regional Head- Entire West, 

Branch Head- Mumbai, Mondelez 
International (Cadbury)

full-time residential Savitribai 
Phule Pune University affili-
ated MBA and AICTE Ap-

IIMS has been awarded Best 
Education Brands 2018 and 
recognized as Great Indian 

ing curriculum around academ-
ics, corporate relations, social 

projects, extracurricular ac-
tivities, intercollegiate events 
thereby nurturing the stu-
dents Emotional, Social and 
Intellectual Quotient”.
PGDM @ IIMS
 3000 hrs of  Input in the form 

of  Academic Syllabus, Industry 
Guest Lecture and Value Added Prof. Manish R. 

Mundada, Founder 
President SaiBalaji 
Education Society

IIMS provided me with the apt plat-
form to get a breakthrough in man-
agement consulting and I strongly 

believe that it was those few formative years 
of my career and exposure to industry which 
has helped steer my career to RAK Bank 
Dubai”.

— Saud Khan (IIMS Batch 2014-16) 
Portfolio Manager Anarock Capital, 

Mr. Dubai Finalist, Dubai

These are exciting or scary days post 
Brexit for many CEOs across the 
world who now need to rethink 

their Business models, their viability, 
their sourcing channels, tax structures, 
manufacturing bases, labor movements, 
hiring strategies, corporate structures 
and the financial implications of  being 
part of  the EU. CEOs are facing an un-
precedented business environment 
and a plethora of  permutations are 
being run in an age where the fu-
ture direction is completely un-
known. 

How does all this play into my 
prognosis of  the Death of  the 
Case study method of  teach-
ing at B-Schools? The Case 
method is a static model, 
which allows MBA students to analyze a 
business issue at a point of  time and un-
derstand concepts in a stable environ-
ment. Several case studies used by the 
IIMs are 10 years old in an era where we 
did not have the financial crisis, or quan-
titative easing or Brexit.  

In the current VUCA (Volatile, Uncer-
tain, Complex and Ambiguous) world, 
students need to deal with ambiguity on 
a real time basis and 
become masters at re-
sponding to these vola-
tile situations. How 
can we create leaders 
who relish the chal-
lenge of  devising as-
tute strategies and 
who look for such world defining mo-
ments like Brexit to reshape and master 
their business opportunities?   

It would not be fair to kill a successful 
model, without giving alternatives to this 
much celebrated global model of  educa-
tion. As a business professional who has 
run businesses across 100 countries, it is 
absolutely clear that business is dynamic, 
fluid and continuously changing. 

At Universal Business School, CEOs 
who serve as faculty have devised the ex-

periential learning waterfall, with 
100% Experiential Learning oppor-

tunities at the top and the case study 
method at the bottom.

EXPERIENTIAL LEARNING 
WATERFALL 

 

LIVE EXPERIENTIAL LEARNING 
ENVIRONMENT

We created a Global Cross Asset 
Trading room with Thomson Reuters, 
replicating an actual live Trading 
Room environment, wherein students 
are given notional capital and invest 
in bonds, stocks, FX and commodi-
ties across 5 continents. They react 

to live markets in 
real-time and are 
rated on portfolio 
performance, in-
vestment rationale 
and course correc-
tion factoring in global 
macro-economic factors, 
fiscal and monetary poli-

cy changes, etc.  
EXPERIENTIAL LEARNING CORPORATION 

First time in the world, we provide a 
unique opportunity where students be-
come a CEO of  a Private Limited com-
pany for a tenure of  4 months and manage 
100 employees with 15 VPs, CFO, CMO, 
COO and CHRO reporting to them. The 
Balance Sheet is presented to the Board 
and the company pays taxes to the Gov-
ernment. The company has auction 

mechanisms for valuation and pays divi-
dend on profits generated. Students learn 
leadership, entrepreneurship, marketing 
& negotiation, hiring & firing, problem 
solving skills whilst doing their MBA. 

Global Live Projects / Internships 
- Students solve real business problems 
in a live corporate environment by im-
mersing themselves in the company cul-
ture and context of  the business.   

International Exposure to Global 
Business Models - Students get the op-
portunity to go for a Global Project Man-
agement conferences in UK, Germany 
where they compete globally and are 
judged by industry professionals.   

Business Simulations and Gamifi-
cation - An effective way to energize the 
student towards understanding and ap-
plying concepts with an outcome in mind, 
allow for regular interventions and make 
students adaptable and responsive to 
change. The Sandwich game introduces 
students to all aspects of  the operational-

izing the business and to deal with 
production, logistics and manage 

bottle necks. Moot courts are 
established for immersive 
learning of  the law.   

50 Hour Dynamic Case 
Blazer - Students analyze cases, 

in a continuously changing 
environment for 50 con-

secutive hours and 
have to adapt in real-
time to the new 
competitive busi-
ness environment, 
far better than the 
static case studies. 

These models 
are used by Uni-

versal Business School in conjunction 
with the pedagogy of  our global partner 
Universities Cardiff  Met. University-UK, 
Lincoln University-USA, Swiss School of  
Management-Italy, INSEEC-France and 
University of  Economics-Bulgaria to 
build global Managers ready to navigate 
the uncertain future.

— Tarun Anand, Chairman & 
Founder of Universal Business School. 

Former MD of Thomson Reuters, 
South Asia and Former Member of  

the Global Innovation & Venture 
Board, Reuters

The Death of the Case 
Study Method

Tarun Anand, Chairman & 
Founder of Universal 
Business School 

Our planet has become a place full of  “unnerving” and “unexpected” 
surprises and we are “supposed” to deal with them and carry on. 
These ups and downs are faced by every professional from the cor-

porate world and they are expected to handle and resolve challenges in the 
most creative and matured manner.  Through these experiences they also 
need to prepare themselves for facing and resolving complex hurdles that 
may arise in the future.

Smart organizations therefore look for “Smart Thinking” 
students for their early assignments. In order to develop students 
with “Analytical Mindset and Thinking Abilities”, business 
schools are required to challenge the old paradigm of  teaching 
pedagogy and help students break out of  box for breakthrough 
thinking.  These experiences must be felt, learnt and tried inside 
and outside classrooms before someone is ready to get immersed 
in the real world. 

SIES College of  Management Studies (SIESCOMS) is a NAAC 
accredited business school that attracts students who value 
analytical bias and focus on critical thinking. One of  their key 
competencies is Rural Immersion Program as an integral part 
of  institutional social responsibility. Through this program, 

every student reaches out to underprivileged communities and 
help them through several health, wellness, awareness, donation 
campaigns.  This initiative  is such a success that many NGOs 
have joined hands with them to engage theit students for holis-
tic development.

At SIESCOMS, they make all possible effort to ensure that 
students develop required managerial skills and create the bright 
future here on the campus itself, before walking out with head 
high on completion of  the program.

For more information contact;
Dr. Bigyan Prakash Verma,

Director, SIES College of Management Studies

Innovative Pedagogies for 
Experiential Learning

Dr. Bigyan 
Prakash Verma

The objective of  this research is to arrive at a 
list of  top business schools offering full time 
management courses - including two-year and 

one-year courses in India. The research had 3 major 
modules i.e. Desk Research, Factual survey & 
Perceptual Rating survey. Post collection of  data a 
methodical analysis was done to rate the various B 
schools that participated in the study and rank them 
accordingly.

The survey was executed during 1st  week of  
January to 2nd  week of  February 2019.

The ranking process in the current year, imbibed a 
holistic research module involving an objective study 
and a perceptual study. While the objective study is 
done to capture a true reflection of  what exists, the 
perceptual study on the other hand is deemed impor-
tant to comprehend how the different actors and the 
stakeholders perceive the B schools. Thus, these two 
modules in tandem help to make the ranking process 
more robust.

STUDY MODULES
In order to get robust data the study was completed 

in the following phases – 

Module 1 – Secondary Desk research 
– Listing of  B Schools across the country for the 
Survey 

The first module was secondary research. Using 
various sources like the internet, magazines and pub-
lications, a comprehensive list of  B-schools was gener-
ated. The following sources were used for the same – 
 List of  ranked institutions from previous surveys
 Secondary review of  published information across 
various sources
 Inputs/ suggestions on names obtained during con-
ducting the study  

Diligent attempts were made to ensure that a com-
prehensive list of  B-Schools was derived at. In order to 
achieve the same, we had the option of  adding any 
new school name in the survey form if  any respon-
dent, during the perceptual survey mentioned any 
school name outside our list. Once in effect, this 
ensured that every B- School had a chance of  getting 
covered in the survey if  their name was mentioned by 
the respondents.

In totality, a list of  1050 B-Schools along with their 
contact details was generated. It was ensured that all 
schools in the list fulfilled the above-mentioned crite-
ria. 

Module 2 – Factual Data Collection 
The second module was factual data collection. 

This was done in order to garner the perception of  the 
upper management of  the B-Schools and their views 
on the functioning of  the B schools, their infrastruc-
ture and the facilities they provided. The following 
information areas were delved into – 
 Selection Process
 Affiliation/ accreditations / collaboration

 Learning Components
 Curriculum
 Faculty
 Pedagogy
 Future Orientation
 Global exposure
 Industry Interface - Interaction/ live projects/ cor-
porate internship
 Potential to network/ alumni outreach
 Infrastructure and living experience
 Facilities provided
 Extracurricular activities
 Fee structure
 Placements

A dedicated team under the direct supervision of  a 
senior researcher was put on job. Their tasks entailed 
sending regular emails and rigorous follow ups in the 
form of  telephonic calls for timely participation and 
achieving completeness of  information.

Module 3 – Perceptual Survey
The third module was a perceptual survey which 

was conducted amongst a selected set of  respondents 
including HR professionals, faculty, young manage-
ment executives, management students, aspiring stu-
dents,  parents of  current students & parents of  aspir-
ing management students through structured ques-
tionnaires. This was done to arrive at a ranking and 
rating of  all the listed B schools as well as any others 
that they are aware of.

The sample selection was done using convenience 
sampling method. However the sample was spread out 
geographically to get better representation. This was 
done by selecting multiple starting points spread 
across the cities.

This sample survey of  1000 was conducted across 11 
cities viz Delhi-NCR, Mumbai, Chennai, Kolkata, 
Bangalore, Hyderabad, Ahmadabad, Kochi, Pune,  
Lucknow and Bhubaneswar.

ANALYSIS OF FINDINGS
The findings from the 3 modules were combined to 

get a ranking of  the most prominent B schools func-
tioning across the country. Equal weightage was given 
to factual and perceptual scores. The final ranking 
was given basis a combination of  both theses scores.
The following steps were followed to reach to the 
same – 

Calculation of Perceptual Score 
The perceptual scores were derived in stages by fol-
lowing the below mentioned methodology -
 Ratings on various parameters for each B- School
 Calculating importance of  various parameters to 
arrive at weights for each parameter –  A regression 
model was used to arrive at the importance of  various 
parameters
 Calculation of  raw scores and weighted scores for 
each parameter
 Calculation of  overall score for each B- School 
using importance weightage

Calculation of Factual Score 
The factual scores were derived in stages by following 
the below mentioned methodology -
 Collecting information corresponding to similar 
parameters as in the perceptual survey
 Developing a detailed scoring system for each 
parameter
 Post assigning scores to each parameter, calculat-
ing the raw scores 
 Measuring raw scores by their importance to 
arrive at weighted scores

The final score for a B- School was weighted aver-
age of  Perception Score and Factual Score - equal 
weightage given to both.

Post assigning ranks, a list of  top 100 B schools was 
given in alphabetical order  at an overall level and 
zone wise
SOME CAVEATS/ASSUMPTIONS
 Best efforts were made to reach maximum B- 
School’s and their participation was called for
 A thorough review of  the instruments and parame-
ters was undertaken by Senior Researchers and the 
experts in their fields.
 134 B schools participated and shared the desired 
information with us.
 While computing the objective scores, it was ensured 
that data was normalized on the basis of  students.
 The B-Schools that did not send complete “Fact-
Sheet” within the allotted time were listed separately 
based on perception scores
 The schools who have not shared the factual ques-
tionnaire and have explicitly stated their unwilling-
ness to participate in the ranking survey have been 
excluded from  this survey
 Relatively newer B- School’s which have shown note-
worthy developments in the field of  management 
education and have less than 5 batches graduated out 
of  the B- School were included in Emerging B- School 
List.

RESEARCH OBJECTIVE

About Market Xcel Data Matrix Pvt. Ltd.
Market Xcel Data Matrix Pvt. Ltd. is a specialized market 

research and consulting firm that provides research services 
across India, Singapore, Nepal, Bangladesh and Sri Lanka. 
The Brand focuses on providing actionable solutions to 
address key business issues. Associations with wide Industry 
verticals and patronage from International and domestic 
client’s both give us an edge. We understand the typicality 
and key requirements of each business type. The strong 
background of the leadership 
team and the employees allows 
Market Xcel to deliver services 
with distinction. Our strength lies 
in our fully integrated operations 
and technology adaptation.

We specialize in providing customized professional 
services on a value-for-money basis. Quality designs coupled 
with a thorough and detailed execution, following 
International Standards and Best Practices makes us the 
preferred choice.

We hold membership of key research associations namely 
ESOMAR (European Society for Opinion and Marketing 
Research), MRSI (Market Research Society of India), AAPOR 
(American Association of Policy and Opinion Research) and 
MRSS (Marketing Research Society of Singapore) and are 
guided by their principles.

Disclaimer: Present survey has been exclusively conducted by an independent Research Agency named Market Xcel Data Matrix Pvt. Ltd. using stated methodology for arriving at given 
rankings. The publication house and its affiliates/employees/authorized representatives/group companies are not responsible/ liable for the above rankings. Readers are advised to take an 

informed decision before acting upon the survey rankings.

Birla Institute of Technology & Science (BITS- Pilani), Pilani

Department of Management Studies, IIT, Delhi

Department of Management Studies, IIT, Delhi

Faculty of Management Studies, University of Delhi, Delhi

Indian Institute of Foreign Trade, Delhi

Indian Institute of Management, Bengaluru

Indian Institute of Management, Indore

Indian Institute of Management, Udaipur

Indian Institute of Social Welfare and Business Management, Kolkata

International Management Institute, Delhi

Narsee Monjee Institute of Management Studies, Mumbai

Prin. LN Welingkar Institute of Management Development and Research, Mumbai

SP Jain Institute of Management and Research, Mumbai

Symbiosis Institute of Business Management, Bengaluru

T. A. Pai Management Institute (TAPMI), Manipal

Vinod Gupta School of Management - Indian Institute of Technology, Kharagpur

Xavier Institute of Management and Entrepreneurship (XIME), Bengaluru

Xavier Institute of Management, Bhubaneswar

Delhi School of Business, Delhi 1

Deviprasad Goenka Management College of Media Studies, Mumbai 2

Athena School Of Management, Mumbai 3

REVA UNIVERSITY, Bengaluru 4

TOP INSTITUTES - BASED ON PERCEPTION ONLY

TOP EMERGING B SCHOOLS

List of institutes with high perceptual score but did not submit fact sheet 
(Alphabetical order)
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Leadership, Problem Solving 
Skills, Analytical Mindset, 
Creativity, Effective 

Communication and Organizational 
Skills – these are the key competencies 
that industry expects from manage-
ment graduates today. And Pune 
Institute of  Business Management 
(PIBM) is an institution that was found-
ed with the vision of  building these 
competencies in every management 
student.

PIBM’s strength lies in discipline 
and an unwavering commitment 
towards continual improvement. The 
faculty and students receive global 
exposure to develop their intellectual 
capacity and skills, thereby making 
them employable and industry ready. 
Recruiters and industry experts are 
extensively involved in the curriculum 
design and review process. A dynamic 
ecosystem exists at PIBM to promote 
Innovation, Application and 
Transformation. 

The institution is progressively auto-
mating and integrating several opera-
tional processes. They plan to standard-
ize the learning process by adopting AI 

enabled web and app platforms.The 
academic process has been evolving 
with the application of  data analytics 
and adoption of  flipped classroom 
training practice.

PIBM has a 
strong network 
of  450+ com-
panies who 
recruit, train 
and receive 
consult ing 

from PIBM. Business Heads, CEOs, 
CHROs and CFO’s of  eminence are 
empaneled as subject matter experts 
with PIBM, contributing towards train-
ing and research refinement.

10 new industry incubation centers 
have been set up at their premises, 
wherein students and faculty are active 
members of  these centers and partici-
pate in business process innovation. 

Pune Institute of  Business 
Management is a B School with an out-

look of  future and a commitment 
towards bringing global standard 

learning experience to every 
management student.

For more details log on: 
www.pibm.in

Transforming Students 
into Smart Managers

training practice.
PIBM has a 

strong network 
of  450+ com-
panies who 

consult ing 

Management is a B School with an out-
look of  future and a commitment 

towards bringing global standard 
learning experience to every 

management student.

Event management has today, 
emerged as one of  the most 
lucrative professions to pursue. 

A truly profound type of  advertising, 
conducting events is as glamorous a 
career choice as it is intellectually 
stimulating. Being a modern-day 
option that has emerged over the past 
decade. Fashion, public relations, 
sports, tourism, big cor-
porations, advertising 
companies, and media 
houses are some of  the 
leading industries that 
have a constant need for 
event managers.

A degree in event man-
agement opens up a 
whole array of  career 
options, mainly in the 
world of  media and pub-
lic relations. Some of  the 
job options to consider 
include wedding planner, 
event planner, charity or 
fundraiser co-coordina-
tor, marketing and com-

munications manager, catering service 
manager, fashion show coordinator, 
and public relations executive. 

Most importantly, pursuing a career 
in event management prepares you for 
a job that demands incredible disci-
pline and long-working hours. A multi-
faceted activity, event planning will 
truly put you to the test as it will 

require you to lead, organize, plan, 
execute and take responsibility all at 
one go. 

NAEMD, National Academy of  
Event Management & Development is 
the first institute in India to offer uni-
versity recognized Degree and Diploma 
courses in Event Management. 
Identifying the need for experts in the 
industry, NAEMD instills its students 
with basic and advanced theories and 
techniques in the discipline of  man-
agement, marketing, public relations, 
finance, tourism, law, etc. related to the 
field of  events. With the focused aim of  
creating professionally, academically 
and ethically sound event managers 
and executives, NAEMD contributes to 
this burgeoning space in India.

The difficulty in choosing the 
right career option is natural 
for any student after gradua-

tion. Some students find the right 
vision to fulfill their dreams, while a 
majority of  them struggle to choose 
the right career option. In this con-
text, MBA as a professional program 
has become one of  the promising 
programmes by providing many 
lucrative options for the students 
from every background. GLA 
University Mathura, since its incep-
tion in 2010, has assimi-
lated this aspect and has 
tailor-made its MBA pro-
gramme as one of  step-
ping stone in the field of  
professional manage-
ment education. 

The MBA programme 
is run under the flagship of  Institute 
of  Business Management. The pro-
gram follows a trimester system 
which is at par with leading B-schools 
in India as well as abroad, that enable 
students to embrace knowledge about 
more number of  subjects in a short 
span of  two years. The programme 
offers a plethora of  electives such as 
Operation Management, Strategy & 
Technology Management, 
Development Management, Retail 
Management, Marketing 
Management, Human Resource 
Management, Finance Management, 
Supply Chain Management, Banking, 

Business Analytics and Information 
Technology Management which 
offers numerous options to the stu-
dents in the form of  specialization 
they can opt of  their choice. This 
MBA program offers a unique blend 
of  classroom and outside the class-
room methods of  education. The pur-
pose is to create knowledge and influ-
ence practice by combining original 
research and thought, innovative ped-
agogy and proactive industry engage-
ment. It also provides students with 

flexible mode to pursue 
excellence in their cho-
sen area of  interest.  

A professional 
degree program is all 
about placements and 
GLA University has 
carved niche for itself  

in this region. In the past years, the 
students of  the programme have 
found their calling in corporates with 
such illustrious names as Jaro educa-
tion, JK Typers, Odisee, Simpaenergy, 
Justdial, policybazaar, Airtel, HDFC 
Sales, Bajaj Capital, Trivani Almirah 
Pvt. Ltd., Om Logistics Ltd, 
TCIEXPRESS, Vivo and many more. 
The programme fosters the holistic 
development of  students by nurtur-
ing them with multifacet skills and 
knowledge base through industry-
academia interaction, foreign student 
exchange programs, case studies, live 
projects, internship reports, software 

like SPSS, turnitin, access to online 
repository like Emerald Insight etc.

IBM department put forth best 
efforts to enhance not only the aca-
demic but research acumen in the 
students and prepare them to solve 
critical business problems. The cor-
porate interactions including corpo-
rate supported projects undertaken 
by the students under faculty supervi-
sion is considered ‘unique’, in the 
sense, that it provides a close hands-
on-experience to students as part of  
their curriculum. Online resource 
learning tools like NPTEL and 
MOOCs are also made available for 
the students to ensure that the learn-
ing process continues even outside 
the classroom.

 Institute of  Business Management 
aims to build promising leaders of  
the future who can manage and build 
powerful and robust organizations in 
the emerging corporate landscape. 
The academic and corporate rigor is 
also reflected in the course design 
which makes it even more dynamic. 
The faculty members involved in the 
nation building process are well-qual-
ified, having an incisive perspective 
towards professional managerial edu-
cation at the postgraduate level. They 
facilitate students with an optimum 
blend of  industry-academia experi-
ence. Thus, at GLA-IBM they are com-
mitment towards transforming edu-
cation for developing an effervescent 
league of  professionals.

For more details contact-
17 Km. Stone,

NH#2, Mathura-Delhi Highway, 
PO Chaumuha, 

Mathura - 281 406
Mobile : +91-9927064017, 

8171568270

“GLA Believes in Exponential learning”- 
Institute of Business Management aims to 
build promising leaders of the future

SECURING A 
SOUND FUTURE

As the world of  education is mov-
ing towards latest technological 
trends, Galgotias University also 

shows its commitment to match the uni-
versity curriculum with latest technolo-
gy innovations and inventions. Keeping 
the students parallel with the current 
technology and market trends, Galgotias 
University inaugurated the Adobe 
Digital Technology Academy in collabo-
ration with Wipro Technologies.

Joining hands with Wipro and Adobe 
in terms of  Academic Excellence Centre, 
Galgotias University established Adobe 
Digital Technology Academy; in which 
Adobe is offering two courses which will 
improve the employability of  the stu-
dents. Explaining about the courses, 
University describes that the two cours-
es would be Digital Technology Course 
and Data Analysis (Reports and 
Analytics). On the occasion, Dhruv 
Galgotia, CEO- Galgotias University 
said, “This association of  Galgotias 
University, Wipro and Adobe will not 
only help our students in understanding 
the technological advancements but also 
will prepare them for the Job roles of  the 
future”. Dhruv added that it is the job of  
the universities to keep up with the 
change in technology, predict the future 
change in the industry and prepare stu-
dents with the required skills so they 
become employable in the future. Pandit, 
Director- Digital Marketing Specialist & 
Alliance Teams of  Adobe told the stu-
dents that the course will make them 
stand equivalent to the people having 
hands off  experience in industry and 
suggested the students to utilize and 
maximize the opportunity they are 
going to get from this Association.

The University plans to roll the cours-
es out for students across all disciplines.

Vishwadeep, Vice President-Wipro 
Technologies, Pandit, Director- Digital 
Marketing Specialist & Alliance Teams 
of  Adobe, Vikram Goyal, Recruitment 
Lead – Global Campus Hiring, Wipro, 
Garima Babbar, Head Programs - Adobe, 
Dhruv Galgotia, CEO-Galgotias 
University, Dr Renu Luthra, VC- 
Galgotias University, Jayasankar 
Variyar, PVC- Galgotias University and 
Manisha Chaudhry, Director 
Placements- Galgotias University were 

present during the event.
Galgotias University always 

has its focus on imparting prac-
tical knowledge to students so 
that they are industry ready 
when they join corporate world. 
University has already associat-
ed with other corporate part-
ners to establish employability 
enhancement programs in asso-
ciation with Infosys-Campus 
Connect Program, Cognizant 
Compe10cy, Wipro Talent Next 
Program, Adobe India-MoU to 
impart training in digital skills 

in Data Analytics, Tech Mahindra – 
MoU to impart student training and 
Faculty Development Programs, 
Ericsson EMPOWER-University 
Program, To impart training in deep 
learning and machine learning under 
the mentorship of  distinguished faculty 
from University College London and 
Georgia Tech University and Association 
with Glass Academy and Saint Gobain 
for Civil Engineering and Architecture.

Galgotias University is also offering 
Certification Courses to students in col-
laboration with NASSCOM for Cyber 
security and Data analytics, NIIT for 
Java and Python, CP CADD Centre, New 
Delhi for SCADA Development, ISIE 
India-Electrical Vehicle Design 
Opportunity, Electronics for you, New 
Delhi-IOT Development, Life Sciences 
Sector Skill Council - Competency certi-
fication for B Pharma.

Students of  Galgotias University have 
also justified these efforts of  the univer-
sity in terms of  grabbing job offers dur-
ing campus placements. Galgotias 
University proudly observed a success-
ful placement season last year for the 
pass out students of  B Tech & MBA. 
Highlight of  the placement season is 
that 90% of  eligible students from B 
Tech-CSE/IT, 85% students of  overall all 
branches in B Tech and 92% students of  
MBA have secured the Job offer. In cur-
rent placement season 38 % students 
have secured multiple job offers and 
highest salary package till date is 10LPA. 
For 2017 batch, more than 200 companies 
like Infosys, Wipro Technologies, 
Cognizant, Tech Mahindra, IBM India., 
HCL, HPE, Aon Hewitt, Vivo Mobile, 
Zycus, Idea, C K Birla, American 
International Group etc have selected 
the students of  Galgotias.

Students of  Galgotias University 
School of  Business have the unique 
opportunity to imbibe the nuances of  
global business through the numerous 
tie-ups of  the School with several lead-
ing global universities like Purdue 
University, USA; University of  Arkansas, 
Fayetteville, USA; Kent State University, 
Ohio, USA; Northern Illinois University, 
USA; Goethe University, Frankfurt, 
Germany; and Chifley Business School, 
Australia among others. The learning 

experience at the School is truly a 
unique experience wherein the pedago-
gy and curriculum is highly outcome 
and project based, and consists of  coun-
try specific case studies. Elucidating 
upon the Galgotias’ principle of  pedago-
gy, Dr. Sadananda Prusty, Dean, School 
of  Business, Galgotias University, states, 
“The inclusive learning approach adopt-
ed at Galgotias simply imitates the world 
of  business. It’s the education system 
that prepares students for the world of  
business right here in the University 
itself.”

Carrying forward the legacy of  top 
awards garnered by the University, the 
School of  Business at Galgoatias 
University has also been securing top 
credentials across prestigious surveys. 
In 2018, School of  Business – Galgotias 
University, has been ranked among top 7 
private universities in India by Times B 
School survey. Galgotias University 
School of  Business also featured in the 
Times B-School, ‘Top 50 B-School’, 2018.

Over the years, it has been conferred 
with the ‘Best University for Academics 
and Placements Award’ by Shri Akhilesh 
Yadav, Hon'ble Ex-CM of  Uttar Pradesh. 
It has also received an award for excel-
lence in academics and placement which 
was presented to Shri Dhruv Galgotia, 
CEO, Galgotias University, by Shri 
Subramaniam Ramadorai, Ex-Advisor 
to the Hon’ble PM of  India in the 
National Council for Skill Development, 
Govt. of  India. Very recently, Galgotias 
University was ranked 1st in Best emerg-
ing institute in India by Times 
Engineering Institute Survey, 2018 and 
*No.1 in Uttar Pradesh amongst 
Engineering Institutes by a prestigious 
survey conducted by a leading media. *It 
has also been bestowed upon the recog-
nition by India’s apex trade body, 
ASSOCHAM for being the ‘Best Private 
University for Placement & Academics’. 
It has also received the India Excellence 
Award 2017 and was awarded at a lead-
ing News Brand’s Leadership Summit. 
Recently, it was awarded for excellence 
in academics and placement at by a lead-
ing media awards. It is also among the 
handful Indian Universities that has 
been conferred by QS, the world’s lead-
ing university ranking organisation, 
with 5 Stars - the top ranking, for teach-
ing and facilities.

But the School is not resting on its 
laurels. It’s committed to keep making 
changes happen. It’s committed to stay 
relevant and, in turn, nurture the next 
league of  leaders who will shape the 
future of  the world of  business. It’s com-
mitted towards attaining holistic excel-
lence.

For more information visit: 
http://www.galgotiasuniversity.edu.in

SCHOOL OF BUSINESS – GALGOTIAS UNIVERSITY
BUILDING THE FUTURE OF BUSINESS

Get industry ready.
Get future ready.

Established in 1993, Apeejay 
School of  Management is one of  
the premier business schools in 

India. It is well-known for excellence in 
quality management education and 
business education in India. It is inter-
nationally accredited by the 
Accreditation Council for Business 
Schools & Programmes (ACBSP), USA, 
since 2013. 

In a span of  just 25 years, the Institute 
has carved a niche for itself  in the cor-
porate and academic circles of  the 
country for its management pro-
grammes. A key feature of  the institute 
is the incorporation of  the latest trends 
in course design and learning method-
ologies, which are further updated in 
line with the changing needs of  the 
industry and the development in 
Management Sciences. 

The Institute offers Post Graduate 
Diploma in Management (PGDM). So 
far 24 batches of  PGDM students have 
passed out from the Institute. ASM has 
achieved good placements all along. 
Some of  the key recruiters include 
companies like Evalueserve, Johnson 
& Johnson, WNS, Philips, Amazon, 
GSK, Gartner, Federal Bank, ITC, 
Godrej, Flipkart, HDFC, ICICI Bank, 
EY, Deloitte, HnM, SBI MF, Aditya 
Birla Capital, Blackrock, Tata Capital, 
Axis Bank, HCL and IDBI Bank, 
among others. Nine of  the Apeejay 
School of  Management (ASM) stu-
dents were selected with Square Yards 
Dubai.

The illustrious alumni of  ASM have 
been placed across different industries 
such as FMCG, banking and financial 
services, telecom, etc. A good number 
of  alumni have also set up their own 
ventures after successful stints in the 
industry. Many of  the ASM alumni are 
occupying senior positions such as 
Chief  Executive Officers, Senior Vice 
Presidents, Country Heads, etc. in vari-
ous companies in India and abroad. 

ASM offers a curriculum which is 
contemporary and directed specifical-
ly to the needs of  the industry. 
Teaching-learning processes are stu-
dent-centric, aiming at holistic devel-
opment of  the students. Curricula 
design and delivery, supplemented by a 
range of  co-curricular activities, out-
bound programmes and live projects 
not only provide the latest domain 
knowledge but also inculcate the 

much-desired social sensitivity, ethical 
orientation, and leadership qualities 
among the students.

INFRASTRUCTURE AND 
FACILITIES

ASM has a lush green Wi-Fi-enabled 
campus spread over two acres with a 
built-up area of  apx. 10,000 sq. m. The 
Institute is located in Dwarka, New 
Delhi, near the domestic and interna-
tional airports. The campus is close to 
Dwarka, Sector 9 - Metro Station. The 
building houses over 20 classrooms, 
seminar/conference halls, three librar-
ies and cafeteria, among the other 
needed facilities. The Institute provides 
a highly conducive academic and learn-
ing environment for students.

ASM also provides separate off-cam-
pus hostel facilities, both for boys and 
girls.Classrooms and computer labs are 
well-equipped with modern teaching 
aids. There is a rich library with wide 
collection of  reference books, text 
books, national & international jour-
nals and digital resources. ASM has an 
air-conditioned auditorium, an open 
air amphitheatre and a 50-seater con-
ference room. 

MANAGEMENT AND FACULTY 
DEVELOPMENT PROGRAMMES

The Institute has been working 
extensively on strengthening corporate 
training and management develop-
ment programmes (MDPs) for the 
industry in different critical areas like 
Customer Loyalty, Wealth Advisory 
Excellence, Managing Inter-Personal 
Conflict, etc. Customised training pro-
grammes have also been organised by 
the Institute for organisations such as 
Maruti Suzuki, HDFC Bank, etc.

CORPORATE LINKAGES
The Institute has strong collabora-

tion with various organisations like 
NetCarrots, India, ICICI Securities and 
Times Business Solution, India, to 
name a few. The collaborative endeav-

ours include events like business plan 
workshops, publications, joint research 
projects, consultancy assignments, and 
technical inputs through its faculty in 
terms of  knowledge resource-sharing 
across disciplines.

INTERNATIONAL PARTNERS
With a vision to develop a strong 

global connect, ASM has entered into 
academic collaborations with leading 
institutions and organisations: 
University of  Philadelphia, USA, E.M. 
Normandie – Normandy Business 
School, France, University of  Ulster, UK, 
Quality Council of  India, Marist College, 
USA and National Entrepreneurship 
Network, India, to name a few.

MAJOR ACCOMPLISHMENTS 
Ranked 1 amongst Top B-School of  

eminence in India (CSR-GHRDC 
Survey 2017)

Rated A+++ by a leading business 
magazine (Best B School survey 2017

Accredited by Accreditation Council 
for Business Schools and Programs 
(USA)

Member AACSB
Ranked 33 among top 100 business 

schools in India (Times B School 
Survey 2018) 

Ranked 20 among private business 
schools in India (Times B School 
Survey 2018) 

Consistently good track record of  
placements of  graduating students

PROGRAMMES OFFERED
Post Graduate Diploma in 

Management (PGDM) – Recognised by 
All India Council for Technical 
Education (AICTE)

The Institute presently offers the fol-
lowing six specialisations: Marketing, 
Finance, Human Resources, 
International Business, Information 
Technology and Operations 
Management.

For more information, 
visit: http://www.apeejay.edu/asm

Centre of Excellence in 
Business Education in India
Apeejay School of 
Management, Dwarka, 
New Delhi, Approved by 
AICTE, Govt. of India

ARE YOU READY?
National Academy of Event Management & 
Development, prepares you to lead, organize, 
plan, execute and take responsibility!
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TOP 20 NORTH B SCHOOLS

TOP 20 WEST B SCHOOLS

TOP 20 SOUTH B SCHOOLS
Management Development Institute, Gurugram 1

Institute of Management Technology, Ghaziabad 2

Indian Institute of Management,  Kashipur 3

Amity Business School, Amity University, Noida 4

Institute of Management Studies (IMS), Ghaziabad 5

Lal Bahadur Shastri Institute of Management, Delhi 6

Faculty of Management Studies, Manav Rachna
International Institute of Research & Studies, 
(MRIIRS), Faridabad 7

GLA University, Institute of Business Management,
Mathura 8

Apeejay School of Management, Delhi 9

Galgotias University , School of Business, 
Greater Noida 10

Jagan Institute Of Management Studies, Rohini, 
Delhi 11

Jagannath International Management School, 
Kalkaji, Delhi 12

IMS Unison University, Dehradun 13

Quantum School of Business, Roorkee 14

Institute of Technology & Science, Ghaziabad 15

Fortune Institute of  International Business, Delhi 16

School of Business Studies, Shobhit Deemed
University, Meerut 17

SRMS International Business School, Lucknow 18

University School Of Business , Chandigarh 
University, Chandigarh 19

Apeejay Institute Of Management, Technical Campus,
Jalandhar 20

Indian Institute of Management,  Shillong 1

KIIT School of Management, Kalinga Institute of 
Engineering and Technology, Bhubaneshwar 2

International school of Management, Patna 3

Institute of Engineering and Management, Kolkata 4

Bengal Institute Of Business Studies, Kolkata 5

KJ Somaiya Institute of Management Studies and Research, Mumbai 1

Symbiosis Institute of Business Management, Pune 2

Symbiosis Centre for Management and Human Resource Development, Pune 3

Institute of Rural Management, Anand, Gujarat 4

Sri Balaji Society (BIMM, BITM, BIIB, BIMHRD), Pune 5

Institute of Management - Nirma University, Ahmedabad 6

Goa Institute of Management 7

International School of Business & Media (ISB&M), Pune 8

SIES College of Management Studies, Mumbai 9

MIT - WPU School of Management, Pune 10

NL Dalmia Institute of Management Studies and Research, Mumbai 11

IIEBM Indus Business School, Pune 12

Pune Institute of Business Management (PIBM), Pune 13

International Institute of Management Studies, Pune 14

Prestige Institute of Management, Gwalior 15

Management Institute for Leadership and Excellence (MILE), Pune 16

Prestige Institute of Management, Indore 17

Universal Business School, Mumbai 18

MET Institute of Management (MET IoM), Mumbai 19

ITM Business School, Navi Mumbai 20

Indian Institute of Management,  Kozhikode 1

ICFAI Business School (IBS), Hyderabad 2

Rajagiri Centre for Business Studies, Cochin 3

Alliance School of Business, Bangalore 4

Institute of Public Enterprise, Hyderabad 5

PES University, Bengaluru 6

Presidency University School of Management, Bengaluru 7

International School of Management Excellence, Bengaluru 8

Aurora Business School, Hyderabad 9

Acharya Institute of Management and Sciences (AIMS), Bengaluru 10

GITAM School of International Business, Vizag 11

LEAD College of Management, Palakkad 12

Acharya  B School, Bengaluru 13

Vignana Jyothi Institute of Management, Hyderabad 14

Gitam Business School, Hyderabad 15

Ms Ramaiah Institute Of Management, Bengaluru 16

Indus Business Academy (Formerly Indian Business Academy), Bengaluru 17

Indian Institute Of Knowledge Management, Chennai 18

Siva Sivani Institute Of Management, Hyderabad 19

Dayanand Sagar College of Management & Info Technology, Bengaluru 20

You never go wrong for a career choice 

Founded in year 2000, ISB&M has 
emerged among top 2% B Schools 
in India & best two in Pune. ISB&M 

has campuses in Pune, Kolkata & Bengal-
uru.  Students come from over 80 cities in 
India- largely from Delhi- NCR, Kolkata,  
Bengaluru, Pune, Mumbai & Lucknow.
DRIVEN BY BASIC PHILOSOPHY OF: 
1. Be the best & follow the national & Glob-
al standards. 
2. Create a rewarding sense of  belonging-
ness for mutual growth.

Research  Alumni on online profes-
sional platform, expect to grow with learn-
ing  & opportunity in ISB&M, Program: 
AICTE - PGDM 

ISB&M is synonymous for 
"Land of Opportunities". From 

the very first day, I have been 
taught, to be a profes-
sional and channelise 
my latent abilities 
that makes me stand 
out of the crowd.  
Students at ISB&M are 
trained to be supreme 
at their respective 
roles and ace it at everything 
they're a part of. I'm glad I chose 
ISB&M and thankful for the best 
career opportunity it brought back 
to me.

Riti Mathur, Batch: 2017-19
Placed: Tresvista, PGDM - Finance 

Home Town: Delhi 

ISB&M has been a plethora of 
knowledge, excellence, 

opportunities, vision & success for 
me. Most memorable 
will be a pan India fam-
ily, I made at ISB&M. 
Learning and sharing 
from each other’s skills 
and keep on improvis-
ing, describes the iner-
tia of students. Enthusiasm, team-
work, zeal, fun and culture are natu-
ral elements which are imbibed in 
duly courses. It's been an amazing 
journey to be a part of such an awe-
some institution. 

Sanket Shinde, Batch: 2017-19
Placed: Dun & Bradstreet, 

PGDM - Finance,  Home Town: Kolkata

Campus Placement

For more Information 
Visit: www.isbm.ac.in

020-66754651, 
9766453899

ISB&M stands for one of the 
best opportunities you can 
expect
Recruiters offer compen-
sation approximately rang-
ing from 8 to 15 lacs CTC in 
different sectors
Placement for current 
batch having Highest 15 
Lacs & average of 8.24 lacs 
CTC
Top 25% students placed 
– average approximately 
over 10 Lacs CTC
High profile placement for 
a candidate who is commit-
ted & ready to Compete

ISB&M PUNE- An equal opportunity to learn & aspire

Journey of Excellence Continues…
GNVS Institute 

of  Manage-
ment is proud 

to be part of  Guru 
Nanak Vidyak Society, 
which has been 
imparting education 
since 1947 for serving 
the society. GNVSIOM 
was established in 2010 in Mumbai. MMS and PGDM 
(Research & Business Analytics) are our flagship pro-
grammes. 

Their DNA is good placement record, strong corpo-
rate interface of  200+ companies, innovative pedago-
gies for outstanding learning & teaching outcomes for 

ensuring holis-
tic develop-
ment and 
employability 
enhancement 
of  students. 
For the 2019 
passing out 

batch, more 
than 80 companies participated in campus placements 
and 70% students have already been placed! The insti-
tute’s main strength is their committed alumni, occu-
pying key positions in blue chip companies. Their 
journey of  excellence is ever accelerating for confront-
ing the ever bigger challenges of  VUCA environment.

GNVSIOM produces Mumbai University Toppers 2014 and 2015

MIT College of  Management was established in 
the year 2007 to provide quality education in 
management. Today, industries are demanding 

skilled manpower in every field. India’s industry is rap-
idly developing and to develop them as the techno-manag-
er is the need of  hour. MIT- COM includes various sun-
rise sectors like Agri Business Management, Project & 
Construction Management, Retail Management  and 
International Business Management .

Executive MBA to 
working professionals in 
association with IPL 
‘Institute of  Product 
Leadership’ Cupertino, 
CA, IPL is delivery 
Partner delivering. MBA 
in Product Leadership 
D e v e l o p m e n t , 
Technology Mgmt. & 
Applied Data Science. 
UG, PG, PhD. BBA in 
Global, IB, Corporate Laws & Economics. 

MIT College of  Management is now a constituent unit 
(Department of  Business studies) of  MIT ADT University 
private state university in Maharashtra. It is located on 
lush green campus in Pune at Raj-Baugh, a complete resi-
dential campus with all modern amenities where every-
one experiences divinity in tranquillity. In the very first 
year of  its existence, the campus was declared as “Best 
University campus of  the year 2017”by ASSOCHAM. 

Objective of  the MIT-COM is to nurture young talent in 
quality mgmt. education along with latest trend in tech-
nology. They emphasis on providing & nurturing the 
students for entrepreneurship & leadership management  
qualities along with customer handling, managerial & 
technology skills. MIT- COM has highly qualified facul-
ties and Industry expert. At MITCOM, student’s experi-
ence case study-based approach along with fieldwork, 
summer internship and industry sponsored projects, 

special mentoring and grooming sessions, management 
development programs, conferences, internship along 
with image building activities which motivate them to be 
tomorrows budding techno managers. Value Added 
Certificates, Exposure to Techno Cultural Festival, 
University level Vishwanath Sports Meet; activities are 
governed by the mentors to encourage the students.

Global exposure being vital, international study tours 
make student aware of  global practices. Yoga meditation 

teach them to manage 
stress students are 
motivated to chase their 
dreams confidently 
because of  which the 
students of  MIT-COM 
have taken higher posi-
tions in leading organi-
zations all over India. 
It’s a moment of  pride 
to all the department 
members & students to 

see their talent absorbed by the industry at leading posi-
tions and becoming part of  nation building.

Over the years, management students have carved a 
unique position in meeting the needs of  the corporate 
world in particular and the economy at large whilst striv-
ing to help shape responsible and ethical business lead-
ers. Alumni hold responsible senior and middle manage-
ment roles in reputed organizations across the globe. 
Over the years for decades, leading organizations 
(Deloitte, TCS, JP Morgan, HDFC Bank, Capgemini, 
Mahindra Finance, H&R Block, Amazon, Syntel etc.) vis-
ited for campus placement. Holistic Development of  stu-
dents in true sense leads them to be a leader of  tomorrow.

For more details contact: MIT College of  
Management, MIT ADT University, Rajbaug

Loni-Kalbhor, Pune- 412201, # 9021080157 
Email: admissions@mituniversity.edu.in

Web: www.mitcom.edu.in; http://www.mituniversity.edu.in

CREATING GLOBAL LEADERS FOR A BRIGHT FUTURE

International School of  Management 
was established in Patna with the 
changing scenario of  growing start-

ups and to provide an academic environ-
ment that enhances the life of  students 
who want a flourishing 
career in the fields of  
marketing, finance, HR 
and IT while cultivating 
their own business 
ideas.

SUSTAINABLE APPROACH TO 
ENHANCE CAREERS OF 
STUDENTS

The vast 3 acres, Wi-Fi equipped, 
ultra-modern campus offers students 
with an ambience that can enrich their 
career growth and various leadership 
opportunities. The faculty is of  an 

avant- garde composition of  both cre-
ative industry experts and experienced 
faculty teachers from respectable insti-
tutions. Also, faculties from country’s 
top institutions regularly visit the ISM 

campus and interact 
with students. The 
autonomous institution 
is one of  the first of  its 
kind private initiative to 
inculcate business capa-

bilities in students of  Bihar through a 
PGDM diploma, who are lagging behind 
in the academic front to find sustain-
able, successful careers.

SIGNIFICANT ACADEMIC 
PROGRAMMES FLEXIBLE TO 
CORPORATE NEEDS

ISM, has a training and placement 

cell which works in collaboration with 
the Corporate Advisory board on cam-
pus to train students by organising cor-
porate talks, industry specific work-
shops, training programs, seminars and 
guest lectures from reputed people from 
the business industry so the students get 
caught up with what’s expected out of  
them in specialised roles at recruiting 
companies. Furthermore, the advisory 
board offers valuable insights and guid-
ance to the institution on the academic 
programmes so the curriculum still 
remains significant and rigorous to the 
corporate needs.

For more details contact - Sarari, 
Usri Road, Khagaul, 
Patna, Bihar 801105 

Mail: admission@ismpatna.ac.in, 
info@ismpatna.ac.in 
Call : +91 9304689199

PROVIDING AN ACADEMIC ENVIRONMENT 
FOR BUSINESS EXCELLENCE

Since its inception in 2005, Aurora’s 
Business School has been dedicated 
to the lofty mission of  imparting 

management education enriched with 
career-confidence and social commitment. 
It has been moulding future 
leaders to cater to the profes-
sional needs of  the society. 
The business school occupies 
a prominent place in academ-
ic as well as Business circles 
as the nucleus of  confidence 
and competence.

Aurora’s Business School’s 
alumni have spread all over the world in the 
last 12 years in lucrative jobs as well as self  
sufficient entrepreneurs. Aurora is gifted 
with prime location, infrastructure of  glob-
al standards and experienced faculty. It is 
rated among the top-ranking B-Schools by 
reputed business magazines.  

WHY CHOOSE AURORA?
  Part of  a 27 year old group with 30 profes-

sional colleges
World-class teaching-learning practices
Add-on courses
Outbound training and experiential 

learning
 Regular conduct of  
professional activities
 Add on professional 
certification courses
Industry interaction
Access to online data-

bases
Research publica-

tions
International study tours
Excellent placement record
Hostel facility
Superior sporting infrastructure

For more details contact Aurora 
Business School, Punjagutta, Hyderabad

Tel: 040-23350062, 23351892
Mobile: 9100000486/9100000491
Email: admission@absi.edu.in

Web: www.absi.edu.in

BUSINESS 
EDUCATION 

WITH A 
GLOBAL 

OUTLOOK

E-commerce is expanding steadily in the country. 
E-commerce is probably creating the biggest revolu-
tion in the retail industry, and this trend 

would continue in the years to come. 
WHAT ARE PROSPECTS OF E-COMMERCE?

A huge demand for trained management profes-
sional that can professionally handle the challenges 
have come up in E-commerce business leading to a 
spurt in hiring E-commerce specialists.

WHAT IS FUTURE PROSPECT FOR MBA IN E-COMMERCE?
Very few B-Schools in India are offering specialized 

E-commerce courses as per the required skills like Big Data 
Analytics, Logistics Management, Digital Marketing, and 
Technology Management among other general manage-
ment skills.
MBA IN E-COMMERCE AT QUANTUM

Quantum School of  Business is amongst a very few insti-
tutes in India offering a 2 Year full time MBA program in 
E-Commerce. The students get trained in all domains 

required to become a successful manager in the 
E-Commerce industry.  With an option to go for an 
international study trip, this program provides a 
perfect balance between E-commerce and General 
Management.  

 For more details log on 
www.quantumuniversity.edu.in

WHY MBA SPECIALIZATION 
IN E-COMMERCE IS THE 
NEXT BIG THING

Vignana Jyothi Institute of  
Management (VJIM) - Hyderabad 
was established in 1983 and 

since then has made great strides in 
B-school education.  It has emerged 
as one of  the best B-schools in the 
country. It is an autonomous institu-
tion that has been approved by 
AICTE and accredited by National 
Assessment and Accreditation 

Council (NAAC). It offers a 2-year full-time 
placement oriented PGDM programme 
that is accredited by National 
Board of  Accreditation 
(NBA). The pro-
gramme is equivalent 
to MBA as certified 
by the Association 
of  Indian 
Universities.

VJIM was started 
with the objective of  
introducing manag-
ers and entrepre-
neurs who are 
future-ready and socially responsible. 

VJIM achieves this 
objective by involving 
students and faculty in 

innovative research 
projects that are linked 
with industry, academic 
and research institu-
tions, both in India and 
abroad.

With an industry driven curriculum, 
unique pedagogy, strong industry interface 

and alumni network, the insti-
tute is geared up to meet the 
managerial challenges of  the 
business world. 

HIGHLIGHTS:
Intensive Induction and Orientation – 

PARICHAY 
Pre-term Module 
Career Vision Schooling
Industry Oriented Curriculum
Usage of  Business Simulation
Culture of  Experiential Learning
Student Driven Activities
Personalized Student Mentoring System
Self-learning Courses
Outcome Based Education
An eclectic mix of  students from differ-

ent educational, cultural and social back-
grounds

Faculty members with rich and diverse 
experience in academia and industry

VJIM-Hyderabad, 
prepares students to meet 
challenges of the future

An Innovation 
Driven 
B-School

Management education has a 
strong and positive impact on the 

career growth of an individual. Being tied 
into the synergistic fabric of his or her 
personality, it tends to evolve from man-
agement education that combines cre-
ation, application and dissemination of 
knowledge in an integrated form.
 VJIM focuses its resources to impart this 
process of intellectual evolution to foster 
and nurture leaders of the future who are 
equipped to not only mould their own 
careers, but to make a change in the 
world of business while at the same time, 
helping to mould the generations that 
follow.”

— Shri. K Harishchandra Prasad, 
Chairman, VJIM, Hyderabad

that is accredited by National 
Board of  Accreditation 
(NBA). The pro-
gramme is equivalent 
to MBA as certified 
by the Association 
of  Indian 

VJIM was started 
with the objective of  
introducing manag-
ers and entrepre-
neurs who are 

Shri. K Harishchandra 
Prasad

For more details contact: Vignan Jyothi Institute of Management,
Bachupally, Hyderabad; Mobile: 9849800819/9618668765
Email: admissions@vjim.edu.in; Web: www.vjim.edu.in

TOP 5 EAST B SCHOOLS
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The School of  Business Stud-
ies, Shobhit Deemed Univer-
sity, has a legacy going back 

almost a quarter of  century, when its 
precursor, the NICE Management 
College was established in 1995 be-
coming one of  the pioneers of  man-
agement education in Western U.P.

Today, the SBS provides its stu-
dents with the state of  the art facili-

ties to hone their management and 
entrepreneurial skills. With a team 
of  experienced Faculty- almost all of  
whom hold Doctorate degrees, they 
not only provide students a sound 
theoretical grounding, but go be-
yond, to provide thorough practical 
training and enhanced employabil-
ity skills. 

A rigorous teaching schedule in-
cludes interactive classes, discus-
sions in tutorials, and regular assign-
ments. Learning is enriched through 
in-depth analysis of  case studies. 
Live projects keep students engaged 
with ground realities. Power Point 
Presentations made and delivered by 
students on assorted topics are a 
regular feature. 

To enhance employability, a com-
prehensive Personality Development 
programe is built into the yearly cal-
endar. A state of  the art Communica-
tion Lab provides the opportunity 
and technology for sharpening com-
munication skills, including gram-
mar and pronunciation. This is a 
great boon to those students, who 
may have so far studied through the 
vernacular medium. 

Frequent workshops, seminars, 
and national and international con-
ferences keep students abreast of  the 
latest in research. Their “Ignited 
Minds” series of  invited lectures 
gives students an opportunity to in-
teract with and learn from the lead-
ing luminaries in multiple disci-
plines and prepares them for their 
future role as global citizens. 

The Open Source Learning Centre 
facilitates video lectures and makes 
learning comprehensible and mean-
ingful. The Central Library contains 
over 52000 titles over and 200 research 
journals. The Virtual Library pro-
vides the facility to download books 
and journals electronically. 

Add-on courses are an additional 
feature that supplement the regular 
curriculum and give students an ad-
ditional skill based course at no extra 
expense to enhance their practical 
skills and liven up their CV. It is also 
mandatory for students to register 
themselves on SWAYAM portal to 
increase their knowledge base.

Educational tours and industrial 
visits are a popular feature combin-
ing enjoyment with learning. 

In short, the focus at SBS is Out-
ward Bound- where students, 
through diverse modalities, learn the 
intricacies of  the business world and 
are thoroughly groomed to meet an 
increasingly complex and competi-
tive global future.

For more details please contact 
+91-8791000756 or log on

https://www.shobhituniversity.ac.in/

Keeping 
Students 
Abreast of 
the Latest in 
Business
School of Business Studies, 
Shobhit A Deemed 
University, Meerut

The Institute of  Public Enterprise 
(IPE), Hyderabad, set up in 1964 and 
operating under the Indian Council 

of  Social Science Research (ICSSR), Minis-
try of  Human Resource Development, Gov-
ernment of  India, has created a niche for 
itself  in management education supported 
largely by research, consultancy, 
management development and 
training, and interaction with 
policy makers in India and 
abroad. 

IPE has a strong base in favour 
of  industry-academia interac-
tion.  IPE’s specialized research 
centres on corporate governance, 
corporate social responsibility, 
sustainable development, public 
policy, energy, and regulation 
generate valuable inputs to ex-
pose the students into the frontier 
areas of  knowledge.  Appreciat-
ing the need for customizing post 

graduate management education, the insti-
tute has a very favourable student-teacher 
ratio based on full time faculty, visiting fac-
ulty and adjunct faculty drawn from govern-
ment, industry and abroad.  

Mentoring and case studies are con-
sidered a strong pedagogical 
method.  Faculty, with industry 
experience and higher educa-
tion abroad with outstanding 
publications, is involved in men-
toring.  Placements are a strong 

specialty of  the Institute as the Institute acts 
as a bridge between the industry and stu-
dents.  The institute’s knowledge centre 
caters to the academic needs of  the students 
through connecting them to online data-
bases, and physical copies of  the Indian and 

international journals.  The institute has 
a sprawling GRIHA and LEED certified 
campus of  22 acres with an academic 
block, separate hostels for boys and 
girls, food court, and sports facilities.  
Applicants with good scores in the tests 

prescribed by the 
AICTE, qualify for 
admissions to its var-
ious PGDM pro-
grammes. 

IPE also considers 
children of  Gulf  
workers and foreign 
nationals for admis-
sion in PGDM pro-
gram under a special 

quota approved by AICTE. The Institute’s 
Board of  Governors is composed of  eminent 
administrators, researchers, academicians, 
and captains of  industry in public and pri-
vate sectors.

 For more details contact: 
Institute of Public Enterprise,

Shamirpet, Hyderabad - 500101
Email: admissions@ipeindia.org  

Toll Free No: 1800-3000-4473
www.ipeindia.org

IPE: Carving Exciting 
Careers, Shaping Lives!

Management Education 
for Business Mavericks & Leaders

Prof. R K Mishra

Right now, IPE offers Six PGDM programs where PGDM General, PGDM-Banking 
Insurance and Financial Services, PGDM-International Business, PGDM- Marketing 
Management, PGDM-Human Resource Management are of two-year duration, Execu-
tive PGDM if of 15 Months duration. Aspirants with work experience can apply for IPE 
Executive PGDM. 

National Institute of  Event Management Asia’s 
first and best event management institute ac-
cording to the Limca Book of  records, was 

formed to cater to the growing needs of  the huge event 
industry. Event companies had to spend a lot of  efforts 
in training personnel, hence a growing need was felt, to 
have a formalized teaching and training in event manage-
ment, it took five years’ research by Dr. Hoshi Bhiwan-
diwalla, and his team to start a course on event manage-
ment. This gave birth to NIEM , which got overwhelming 
support from the event industry, entertainment industry, 
media and students. NIEM is one of  the first in the world 
to get training experience for their students on live mega 
events.

NIEM enters its 20th year and has a long achievement 
list. Its founder Dr. Hoshi Bhiwandiwalla also called fa-
ther of  event management has won the Rashtriya Ekta 
award for introducing Asia’s first event course and giving 
the world a new subject called event accounting. The 
main credentials of  NIEM is that the institute has a very 
credible brand name in event and educational circles all 
over the world, based on honest research and involvement 
with the event industry, the world class faculty is un-

matched, the elite guest speakers and an active placement 
cell with the best placement records in events. NIEM 
students occupy top positions in almost all the event 
companies. NIEM offers its students unmatched training 
in over 700 events in year including the Filmfare, Zee 

Cine awards, Sunburn, Screen awards, Bigg Boss, Indian 
Idol, major sports meets and all international artist con-
certs etc., if  this perennial list is not enough NIEM does 
in-house events like a theme party, the EMY award, Col-
lege Idol and Mr. & Ms. University which teaches its 
students to organize mega events giving them  a real edge 
with on-hands event experience, so NIEM students get 
easily placed and many form their own successful event 
companies like Production Crew.

The institute has won a lot of  accolades like being the 
only event institute to be recognised by International 
Accreditation Organisation and United States Board for 
Education Standardization. NIEM was selected in the 
top 5 Indian institutes for student’s satisfaction by Eco-
nomic Times – Avaya Global award. They have won 
EEMAX Global award (a recognition by the event indus-
try), Best B-School by Dalal Street Journal, Times Icon 
award, Brand Innovation award, International Golden 
Globe award, Mid-Day’s Excellence in event management 
award, India Innovation and Excellence award, Quality 
Mark award etc.

NIEM offers excellent university reconginzed courses 
at all levels in events. If  you are the type who is street 
smart, dynamic, crazy about events, want to be rich and 
famous and you are on a look out for an honest institute 
that actually delivers, to make you the “Event Personal-
ity” you dream to be the National Institute of  Event 
Management beckons you.

For more details  Visit www.niemindia.com or 
call at Mumbai 26716676 / 26282928, 

Pune 25663637 and Ahmedabad 40307200.

YOUR GATEWAY TO THE EVENTS 
AND ENTERTAINMENT WORLD

Accurate Institute of  Man-
agement & Technology 
located in Greater Noida 

has made a mark for itself  in the 
field of  higher education, espe-
cially in the disciplines of  Man-
agement, Architecture, IT, Poly-
technic and Engineering. 

The specialized PGDM 
course at the institute also of-
fers a certificate in Digital Mar-
keting. A much sought after 
institution for professional edu-
cation with good placement re-
cord , the Accurate Institute is 
going from strength to strength 
under guidance of  Poonam 
Sharma, Chairperson Accurate 
Institute who was conferred 
with Rashtriya Shikha Ratan 
Award by ASSOCHAM. 

For more information contact :1800-180-3515 (Toll Free), 
0120-2328234/35, 0120-2328307. Email IDs- admissions@accurate.in; 

enquiry@accurate.in Visit: www.accurate.in

Creating Skilled 
Professionals

Poonam Sharma

In today's world driven by technology 
& internet, the corporate landscape 
is changing globally across coun-

tries. The introduction of  new and in-
novative technology has changed indus-
tries dramatically, so that some are thriv-
ing while others are barely hanging on. 
Not only the service industries, such as 
marketing, retail, banking and insur-
ance and even transportation, but even 
those in the manufacturing sector have 
been forced to adapt to change in order 
to survive in such a competitive environ-
ment. E-marketing, financial innovating, 
spike-to-hub model of  supply chain, use 
of  data for effective business analyses & 
decision have significantly upgraded 
present-day management education at 
many Business schools in leading coun-
tries including India. 

Consequently, today, management 
education that is closely aligned with 
industry needs is not only playing an 
important role in students’ placements, 
but also creating a conducive environ-
ment for an overall cutting-edge teach-
ing-learning experience for both faculty 
and students. Some of  the challenges 
faced by a majority of  management in-
stitutions are (a) Business schools large-
ly focus on the academic curriculum 
without sufficient practical exposure; (b) 
Institutions implement only rote method 
of  learning; (c) There is not much focus 
on business ethics, interpersonal and 
intercultural sensitivity; and (d) There 
is lack of  diversity in the classroom. 
Considering these challenges, IMS Uni-
son University has devised and imple-
mented management curricula that are 
not only aligned with industry needs but 
also encourage maximum student par-

ticipation throughout the 
program. 

IMS Unison University, 
surrounded by lush green 
hills, close to heart of  city 
Dehradun on Mussoorie Di-
version Road, is well-known 
among the student fraternity 
for its vibrant academic and 
extra-curricular environ-
ment. Good academic milieu 
with positive vibes motivates 
students to enrich their 
knowledge in different 
streams of  management 
along with honing their 
skills and attitude to position 
themselves as high-achieving corporate 
citizens. Having top priority for experi-
ence-based learning and as advised by  
Chancellor Prof. Gurdip Singh, former 
Vice Chancellor, RML National Law Uni-
versity Lucknow, the guest speakers’ 
sessions have been re-designed now as 
interactive sessions. Students at IMS 
Unison are not only considered at receiv-
ing end but are also encouraged to con-
tribute their innovative ideas through 
group projects, case analysis and various 
student clubs. 

With a clear vision for professional 
education, IMS Unison University 
(www.iuu.ac) has adopted many initia-
tives to meet the industry needs in dif-
ferent sectors. In just a few years, the 
quality of  management education at 
IMS Unison University has been recog-
nized and ranked third in Uttarakhand 
only after IIT Roorkee and IIM Kashipur 
by a business magazine 2018. With ap-
proximately 2000 students from different 
part of  India, as well as from neighbor-

ing countries, IMS Unison has posi-
tioned itself  as one of  the most preferred 
destinations in various streams of  un-
dergraduate and post-graduate manage-
ment education like MBA, IMBA, Hos-
pitality Management, Mass Communi-
cation, Legal Studies and Liberal Arts. 
Keeping in view the larger perspective 
of  industry needs, there is also great 
value in having faculty members who 
are capable of  teaching across the entire 
portfolio of  programs rather than just 
in the MBA program. 

Today, the brand value of  IMS Uni-
son University is known for its fol-
lowing strengths: 
  Highly qualified and supportive top 

management
  Excellent infrastructure and teaching 

aids at par with any premium institu-
tion 

  Attractive location of  university cam-
pus 

  System-driven approach with well-
defined policies 

  Superior quality of  faculty members 
and students

  Separate hostel facilities for boys and 
girls 
In addition to the above, the Doon 

culture of  schooling has supplemented 
the quality intake in terms of  commu-
nication along with academic discipline 

and sincerity with pro-
grams. The University 
believes that its avowed 
goal of  discipline and sin-
cerity will ensure that 
each student receives the 
most from her/his educa-
tion. This is crucial for 
maintaining a positive at-
mosphere not only in the 
classroom but also for sup-
porting students beyond 
classroom learning. At 
IMS Unison, they are find-
ing that each program 
portfolio needs to be ac-
tively managed. Specifi-

cally, new programs must be well-re-
searched in terms of  assessing the 
market potential. Further, the manage-
ment as well as faculty must inject 
thought leadership into the programs 
so that they are indeed cutting-edge. De-
veloping this type of  high-impact learn-
ing experience requires that both the 
industry and the management institute 
contribute their best to the program 
creation process. 

On the way to positioning IMS Unison 
University is among the best education-
al institutions in India. Chairman Sh. 
Amit Agarwal’s vision, support and his 
preferred choice for “Best One” in terms 
of  infrastructure as well as Human Re-
sources has made it possible to poise the 
university for achieving and surpassing 
its goals in coming years. 

For more details contact;
IMS Unison University,

Makkawala Greens, Mussoorie 
Diversion Road, Dehradun-248009

Contact No: 0135-3000610-14
Email Id: admission@iuu.ac

Shaping Innovative 
Ideas of Management 
Students to Align with 
Industry Needs

Dr Ravikesh Srivastava
Pro Vice Chancellor 
IMS Unison University 
and Former Professor 
& Dean Academics IMT 
Ghaziabad

As entrepreneurship shapes 
our world today and new 
age startups rule the roost, 

the managers these days need more 
than paper degrees. They need a 
chiseled mind honed to precision 
for all sorts of  future challenges. 
They should be equipped with an 
ability to stay fully aware of  indus-
try dynamics and accomplished in 
applying themselves to 
real-time scenarios 
alongside qualities 
like leadership, inno-
vation, problem-solv-
ing skills, and practi-
cal exposure! 

It’s a lot to fathom, we know! 
Where would you train to attain all 
these qualities and more? Where 
can you learn to be a “doer” rather 
than a passive thinker? Do run of  
the mill institutes really challenge 
young minds to achieve the full 
spectrum of  proficiency needed? 

Since its inception, ICFAI Busi-
ness School (IBS), Hyderabad aims 
at providing academic excellence 
coupled with not just best-in-class 
infrastructure for students but also 
training them to be miles ahead in 
the big bad cut throat business 
world out there. 

THE SCHOOL IN ALL ITS 
GLORY! 

There are various reasons why 
IBS is unique and several notches 
above other business schools. It has 
faculties with decades of  experience 
and specialization in their subjects 

with both theoretical and real-world 
concepts. Many of  them hold doc-
torate degrees with deeper under-
standing of  each concept or idea. 

Under the leadership of  Dr. S. 
Venkata Seshaiah, Director of  
ICFAI Business School, Hyderabad, 
the business school delivers top 
notch business leaders to the world 
of  tomorrow.

Needless to say 
that all the class-
rooms are equipped 
with Wi-Fi and au-
dio/visual hard-
ware that enhances 
the teacher-learner 

experience. The library at IBS has 
a vast collection of  books, CDs, in-
ternational journals and research 

papers. The business school’s in-
tranet is used to monitor and con-
trol academic activities. 

THE CRUX OF BRILLIANCE: 
CASE STUDY BASED 
PEDAGOGY

IBS is one of  the few institutions 
in India who have made Case Based 
Learning a critical component in 
business education. The Case Re-
search Center (CRC) develops tailor 
made, high quality & internation-
ally benchmarked case studies for 
its constituents as well as other B-
schools and organizations.

BRING ON THE GLITTER: 
PLACEMENTS & ALUMNI 

IBS has one of  the best track re-
cords of  achieving excellent place-
ments every year, with top compa-
nies visiting the campus for recruit-
ment. They now pride on of  a grow-
ing and illustrious alumni network; 
in India and abroad. 

The school also hosts various 
fests and events yearly to enable 
students to take charge and get their 
creative juices flowing.

For more details contact
ICFAI Business School,

Hyderabad
Toll Free : 1 800 425 556677

www.ibshyderabad.org

MOULDING IMMACULATE 
BUSINESS MANAGERS 

OUTSTANDING 
ACHIEVEMENTS BY THE 
CASE RESEARCH CENTER
  ICFAI is the third largest con-

tributor of cases to The Case 
Centre, next only to Harvard and 
INSEAD B-Schools

  These cases were taught in 
more than 870 B-Schools across 
75 countries in the world in a 
year 

ICFAI currently has a repository 
of more than 6000 cases

ICFAI BUSINESS SCHOOL (IBS) - 
SUREFIRE WAY TO A REWARDING CAREER
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Master of  Science(MS) or Master 
of  Business Administration 
(MBA), is a perennial choice 

which troubles many students while 
deciding the right program to pursue, for 
further career growth. Both MS and 
MBA, are vastly different courses, with 
their own benefits. You can take up MS or 
MBA taking into consideration your 
interest area, job availabilities in various 
avenues and probability of  advancement. 

If  you are planning for higher studies, 
but are confused about what to opt 
between MS or MBA, then consider the 
details below, that might be helpful to you 
in making a decision. 

MBA is a business graduate degree. If  
you aspire to play professional roles in 
your life and believe that you can be good 
in business or entrepreneurship, then 
MBA would be the right choice for you. 

On the other hand, MS degree hones in 
on a single specialty. If  you wish to focus 
on engineering as your core passion, work 
in an engineering-related sector and con-
duct researches in engineering, then MS 
would be the right path for you. 

Admissions 
For admissions in MBA you need an 

aggregate of  50% from a recognized uni-
versity in your undergraduate program. 
In MBA, your entrance examinations 
scores in CAT, XAT, MAT, NMAT, GMAT 
will be taken into consideration. 

To take admissions in MS, you need to 
have a minimum average of  50% in the 3 
years undergraduate degree. Clearing 
entrance examinations like Graduate 
Record Examination(GRE) will give addi-
tional benefits. 

Flexibility 
MBA will give you the flexibility to 

move into a more general role, away from 
one’s functional specialization. You can 
shift from one MBA branch to another 
over time as business management cov-
ers a holistic education. 

While MS is a much more specialized 
program than MBA. In MS you will be 
restricted to one specific area within a 
business or science. For instance, an MS 
program in Marketing will necessarily 
require one to pursue career options only 

related to Marketing. 

speciAlisAtions 
If  you pursue MS, then you will be 

concentrated in a specific area. Some 
popular MS specialisations include- 
Computer Science Engineering, 
Statistics, Biomedical Engineering, 
Structural Engineering, Marketing. 

In case you opt for MBA then you’ll 
learn about basics of  management, lead-
ership, critical thinking and do MBA spe-
cialisations in- Business Analytics, 
Finance, Entrepreneurship, Marketing, 
Media & Entertainment, and Operations. 

AverAge sAlAries 
If  you pursue MBA, then you’ll have 

higher starting salaries and salary 
growth than MS graduates do. This may 
vary according to function and program 
though, the employer and the demand 
within a particular function. 

mobility And recognition 
Taking up MS might be a niche. Hence 

your acceptability across employers and 
companies will be lesser. On the other 
hand, as an MBA professional, you will be 
more accepted across geographies and 
industries. 

Which is better MS or MBA?

Prime Minister Narendra Modi-led government has 
laid the ground for skilling in India. A key challenge 
going forward will be integration of  skilling with the 

education system and incentivising private players to take 
the process to the next level, experts say. 

“While a ground has been laid for skills training, going 
forward we need greater participation of  private players, a 
robust regulator in place to regulate the entire skilling eco-
system, and greater incentives for employers to  
take skilling to the next level,” Sunita Sanghi, senior advi-
sor at the ministry of  skill development and entrepreneur-
ship (MSDE), told ET. 

According to Sanghi, the government has tied up with 
American tech giant IBM and software sector lobby group 
Nasscom to develop new job roles that will help train the 
youth for new kind of  work demand generated by industry. 
“Besides developing new roles, we will have to speed up the 
task of  setting up a skills regulator to recognise and regu-
late all pillars of  skilling,” she said. 

The industry, however, feels that integration of  skilling 
with education should be the government’s top priority. 
“Nowhere in the world skilling is Centre-based. We need 
major policy push to inculcate and make skilling an inte-
gral part of  schools and higher education,”said Gayathri 
Vasudevan, CEO at LabourNet Services India. According to 
her, the government should move from subsidy-based model 
to incentivisation for private players and the youth to make 
skilling aspirational. 

Modi had, in 2015, launched ‘Skill India Mission’ and said 
he wanted to make India the ‘skill capital’ of  the world. The 
aim is to impart skills training to 400 million by 2022 
through flagship schemes like ‘Pradhan Mantri Rojgar 
Prohatsan Yojana’ and ‘National Apprenticeship Promotion 
Scheme’. The Union budget for 2018-19 has allocated Rs 3,400 
crore for skilling India, up from Rs 2,356 crore in 2017-18. 
However, just 25 million have been imparted skills training 
so far under various government schemes. 

— Yogima Sharma

Making skilling part of education  
systeM a challenging task
Need to strengthen skilling ecosystem with a regulator, more private participation, 
and by integrating it with school and higher education

can you afford your kid’s foreign education? 
Studying in a foreign university 

was once a dream only the uber 
intelligent or the super rich could 

see. But now, every Tanmoy, Deepak 
and Hari aspires for a foreign degree. 
And for good reason too. The supply of  
quality education in India is out-
stripped by the demand. 

The cut-off  percentage for some of  
the coveted courses in top colleges has 
hit 99 per cent. “The acceptance rate in 
Indian colleges offering quality educa-
tion is below 2 per cent,” says Vibha 
Kagzi, Founder and CEO, ReachIvy. 
This has forced many Indians to look 
for education overseas. 

How mucH it costs
Studying abroad can be prohibitively 

expensive. One year’s tuition fee in 
some Ivy League colleges can be almost 
₹30-35 lakh. Apart from this, there are 
other costs to look at as well. Take the 
cost of  living, comprising accommoda-
tion, conveyance, academic supplies, 
health insurance and entertainment, 
add another ₹10 lakh. Besides, you also 
need to factor in inflation and rupee 
depreciation. “A course lasts for 2-4 
years and fund requirement can 
change drastically with the fluctua-
tions in the exchange rate,” says Renu 
Maheshwari, Founder, Finscholarz 
Wealth Managers. 

If  you plan to send your child abroad, 
keep a target of  at least ₹50 lakh for a 
three-year course. Factor in 8 per cent 

inflation to calculate the future cost. In 
10 years, the present cost of  ₹50 lakh for 
a threeyear course would have risen to 
₹1.07 crore. An eight-figure amount may 
seem daunting right now, but it is 

achievable with disciplined investing. 

eAsy For eArly birds
The goal is easily achievable for the 

early starters. Financial planners say 

one should start saving for the child’s 
education as soon as the child is born. 
The SIP required for a corpus of  ₹50 
lakh will not be prohibitively high. 
The outflow will be in small portions 

and therefore, will not put a burden on 
your overall finances. Longer time 
horizon also gives you room for invest-
ing in high-risk instruments. 

invest in tHe rigHt option
An early start will not help you fin-

ish the job though as it is also impor-
tant to invest right. A key determinant 
of  asset allocation should be the num-
ber of  years left for the goal. Equity 
funds should be the preferred invest-
ment if  you have more than 8-10 years 
before the goal. 

Maheshwari says that it is safe to 
direct 65-70 per cent of  your invest-
ments to equities if  you have a suffi-
ciently long investing horizon. For 
best results, choose a balanced fund, as 
they invest in a mix of  stocks and 
bonds and get the same tax treatment 
that equity funds enjoy. Longterm 
gains are tax free up to ₹1 lakh and are 
taxed at 10 per cent beyond that. 

options For lAte stArters
For the late starters, the ideal strat-

egy would be to start an SIP along with 
lump sum investments. Short-term 
debt funds are not very volatile and the 
returns are roughly equal to the bond 
yields and enjoy lower tax rates than 
fixed deposits if  held for over three 
years. 

You can also consider taking an 
education loan. Education loans are 
eligible for tax benefits which bring 

down the effective cost of  the borrow-
ing. 

For tHe conservAtive  
investor

A child’s higher education is a non-
negotiable goal that cannot be post-
poned. And, conservative investors 
will have to save substantially more. 
Take the case of  25-year-old Anshika 
Rawat, who is going to Netherlands for 
her Master of  Science. Anshika’s 
father started saving early but will still 
have to use a part of  his retirement 
savings. In the long run, returns from 
fixed-income securities may not be 
able to meet inflation. Advisers sug-
gest mixing public provident fund and 
debt funds for tax efficiency on invest-
ments. 

A recurring deposit is another good 
option since it allows the investor to 
lock in at a high rate. 

wHen neAring tHe goAl
The investment strategy has to be 

dynamic in a long-term goal like your 
child’s education. And, as you 
approach the goal the risk appetite 
should be lowered. Equity is volatile, 
so you should shift your funds into the 
safety of  debt instruments when you 
are 2-3 years away from the goal. 
Capital protection is the key in the last 
year of  your goal. 

— Shipra Singh

“It has not only been 25 years of  deliver-
ing skills through high dedication, 
global-level training quality and 
German perfection; it is about sparking 
enthusiasm, self-confidence and pride 
in the students and paving their way 
onto the labour market with best pros-
pects.”

— Dr. Martin Ney, Ambassador 
to India, Federal Republic of  

Germany, New Delhi

The Indo-German business com-
munity in India has collaborat-
ed with the Indo-German 

Training Centre (IGTC) to conduct a 
flagship 18-month, full-time Post 
Graduate Programme in Business 
Administration (PGPBA) based on the 
famed German Dual Education 
System.  Through this program, 1 year 
of  theoretical learning at IGTC is 
interlocked with 6 months of  hands-on 
practical training at a partnering 
German organisation.  This  German 
Dual Education System is one of  the 
cornerstones of  the successful brand 
“Made in Germany”, which enables 
German organizations to be industrial 
leaders known for their technical 
expertise, precision and perfection.     

IGTC is the management training 
division of  the Indo-German Chamber 
of  Commerce in Mumbai, Bengaluru 
and Chennai.  It is partnered with 
many German organizations includ-
ing Bajaj Allianz, BASF, Bayer, Bosch, 
Deutsche Bank, DHL Express, Dr. 
Oetker, Häfele, Hella, Kärcher, 
LANXESS, Mercedes-Benz, Schaeffler, 
Siemens Limited, Volkswagen among 
others.  Admission to IGTC is offered 
only to those deserving applicants that 
are interviewed and selected by 
German organisations during the 
unique Trainee Selection Process in 
June every year. 

The PGPBA is then anchored in a 
general management curriculum that 
is structured to take trainees through 
the complete spectrum of  business 

education.  It is taught by world-class 
faculty from industry and academia, 
who adopt diverse pedagogic 
approaches such as lectures, presenta-
tions, individual and group assign-
ments, case studies and business sim-
ulations to enhance the learning expe-
rience.

The practical training is custom-
ized according to the company’s post-
training absorption requirements in 
various functional areas. This enables 
the organisation to critically examine 
and judge the trainee’s capabilities, 
potential and suitability before com-
mitting employment. Trainees, in 
turn, gain exposure to German pro-
cesses, practices and work culture 
through live projects. Under the guid-
ance of  industry mentors, they learn 
to work responsibly, personally devel-
op themselves, apply their classroom 
learning to industry projects and 
become practical solution providers in 
the corporate arena.

The PGPBA also gives continuous 
attention to competency building and 
soft skill development. All trainees 
complete the Start Deutsche A1 level 
of  German language from the Goethe-
Institut (Max Mueller Bhavan). The 
Best Performing Student is felicitated 
with the Dr. Günter Krüger Award for 
Excellence, which gives the student an 
opportunity to study German with the 
Goethe-Institut in Germany.  Need-

based and merit-based scholarships 
are awarded to students by Siemens 
and Bayer.  The programme is certi-
fied by the Indo-German Chamber of  
Commerce (IGCC).

The strength of  the PGPBA pro-
gramme is that it is not only student-
focused, but employer-focused.  It gives 
the partnering companies the oppor-
tunity to adopt a trainee and groom 
them personally and professionally, 
toward their career and organization-
al goals.  The personalized learning 
environment lends itself  to a close 
interaction between the student, the 
IGTC administration, faculty and 
training heads of  partnering compa-
nies.  Both, the training companies 
and the trainees, develop and nurture 
a relationship based on mutual under-
standing, thereby making it an ideal 
and sustainable bond for the future.

“IGTC’s ability to consistently pro-
duce holistic managerial talent is reaf-
firmed by its successful placement 
record. Training companies are given 
the first preference to recruit their 
respective trainees. If  the training 
process does not culminate into a 
meaningful placement, the trainees 
are assisted with the process of  apply-
ing to various other organisations. 
The success of  the 1500+ IGTC alumni 
in multinational organisations is the 
best yardstick for excellence. 
Undoubtedly, the IGTC model stands 
as a success story of  the much sought 
after industry-academia model in edu-
cation”, quotes Director Radhieka R 
Mehta.

“IGTC was a unique concept in 1991 
and believe it or not it continues to be 
a unique concept 30 years later, where 
you combine education with real life 
experiences and real life practices.  
From a Siemens perspective, IGTC 
graduates are in senior positions in 
our organisation. Two of  them are 
CFOs of  our largest businesses in the 
country, and one of  them is our Deputy 
Head of  Strategy”, shares Sunil 
Mathur, MD & CEO, Siemens Ltd.

Admissions to the PGPBA 2019 – 
2021 are open until 31st March 

2019 on mumbai.igtcindia.com. 
For more details call:  
22822002 | 9833276878

Email: mumbai@igtcindia.com

Management training: 
the german dual system

Institute of  Engineering and Management, Kolkata (IEM) is a 
NAAC ‘A’ graded Global Business School with ICRA Ranking 
of  EB2 (i.e. High Quality Management Education). The 

department runs AICTE approved MBA (affiliated to MAKAUT) 
and PGDM program.

IEM lays emphasis on, Outcome Based Learning. All students 
are exposed to Hands-on-Lab from 1st Year like Capstone, SPSS, 
Financial Markets, Tally and Office Utilities. Reputed Companies 
TCS, Flipkart, HDFC, Vivo, Naukri, PwC, Federal Bank, Asian 
Paints, Berger Paints come for On-Campus placements. Most of  
the  eligible students get placement offers and foreign internship. 
IEM offers its students opportunities for Startup to explore entre-
preneurship.

Alumni, corporate, government and foreign professors have 
regular interactions with the current MBA and PGDM Students.

Global Destination for B-School Students
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PES University has spawned an 
extensive network of  highly 
reputed educational institutions 

and is well and truly on its way on 
becoming one of  the top-10 Universities 
in the country by 2022. The University 
remains aspirational to thousands of  
young minds, who want to be a part of  
the PES journey. The visionary univer-
sity is building an academic facility of  
1.4 million sq. ft, the largest monolithic 
academic space in the country, slated 
for completion in 2022. 

The MBA program at PES has many 
unique features and is much in 
demand. Only one in 220 students who 
apply in the general merit open catego-
ry are selected (the last PGCET general 
merit student had a rank of  116 in 
2018). According to TOI, MBA at PES is 
most sought after in Bangalore, after 
IIM-B. To quote TOI, “…. from the top 
100 ranks (from KEA’s PGCET), 43% of  
them have opted for PES…. PES seemed 
to be the most preferred destination 
starting from the second student who 
picked up a seat at the KEA’s PGCET 
entrance test”. 

DIGITALLY TUNED 
CURRICULUM 

Given the digital scenar-
io, management studies is 
rapidly evolving. MBA@
PES curriculum is digital-
ly tuned to offer compel-
ling value to students. 
Every course is intended to 
address the digital econo-
my. A rich bouquet of  spe-
cializations are offered 
including Marketing, 
Finance, Business 
Analytics, Human Capital 

Management and Investment 
Management. 

EXTENDED 
INTERNSHIP

With a strong belief  
that learning happens 
outside the classroom 
in equal measure, 
MBA@PES has been 
structured uniquely 
with almost the entire 
second year dedicated for 
internship/projects (stu-
dents intern on week days 
and attend classes only on Saturdays). 
This is a first in the country. PES also 
pays stipend to every student, a feat 
unmatched anywhere else in the coun-
try, perhaps in the world.  Students take 
home handsome earnings in the sec-
ond year of  their MBA, apart from 
accumulating valuable industry expe-
rience. The internships often morph 
into permanent jobs. The outcomes 
speak loud and clear: the MBA students 
are hired by the crème-de-la-crème, and 
the department has an excellent place-
ment track-record. 

STRATEGIC TIE-UPS
PES is one of  the 
first universities to 
integrate the 
resume-enhanc-
ing Harvard 
Business School’s 
online courses 
into the curricu-
lum. Through tie-
up with a IIT-
Madras, students 

attend a month-
long residential pro-
gram on Digital 
Marketing Analytics 

at IIT sylvan idyllic campus. An aca-
demic partnership with IIM-
Bangalore allows students to learn 
through their MOOC online pro-
grams. A tie-up with W P Carey 
School of  Business (ranked among 
the top-30 business schools in the 
world) of  the Arizona State University, 
USA (ranked #1 in innovation in the 
US), allows MBA students to earn a 
dual-degree (MS/MBA) in two years. 
Through a partnership with E&Y 
(Ernst & Young), USA, PES offers 

their International Taxation 
course. An association with 
Indiana University of  
Pennsylvania, USA, facilitates stu-
dents to get the holistic experience 
of  a reputed University in the US. 
To enable students experience the 
world of  Capital Markets, finance-
major students attend a 5-week 
residential program at NISM, 
Mumbai (the academic arm of  
SEBI). 

For more information, 
visit – www.pes.edu, 

email – pessat@pes.edu

AT THE FOREFRONT OF 
MANAGEMENT STUDIES

Management and Investment 

with almost the entire 
second year dedicated for 

STRATEGIC TIE-UPS
PES is one of  the 
first universities to 
integrate the 
resume-enhanc-

Madras, students 
attend a month-Dr. M R Doreswamy 

Chancellor, PES University

PES University Ring Road Campus

MBA Students

Since inception Alliance University 
has transformed the lives by 
upholding excellence in teaching, 

research, service and community devel-
opment. Alliance School of  Business, a 
key unit of  the university has consis-
tently ranked among the top B-Schools 
in the country. Here are some aspects 
that have set the educational institution 
apart, in the highly competitive indus-
try.

RECOGNITION AND ACCREDITATION
Top level accreditations are difficult 

to come by. Alliance School of  Business 
boasts of  the best possible accredita-
tions both national and international. 
In addition to being jointly recognized 
by UGC and AICTE, New Delhi, it is one 
of  the few Indian B-Schools to be 
accredited by the International 
Assembly for Collegiate Business 
Education (IACBE), USA. 

WORLD CLASS CAMPUS
Alliance School of  Business is set on 

a sprawling green campus, with state-
of-the-art infrastructure, comparable to 
the best in the world.

THE WORLD IS YOUR OYSTER
The institution has over 55 study 

abroad options across 15 countries.  The 
excellent array of  international collab-
orative arrangements with reputed uni-
versities and business schools, enables 
student and faculty exchanges, paving 
the way for a unique multicultural and 
eclectic experience.

EDUCATION THAT IS 
RELEVANT

The contemporary cur-
riculum is revised peri-
odically to reflect the cur-
rent academic and 
employment environ-
ments and meet the 
industry expectation.

ALUMINI ACROSS THE 
GLOBE

The students get oppor-
tunities to interact with 
20000+ alumni placed across 50 coun-
tries, in order to better their profes-
sional prospects.

EXCELLENT PLACEMENT TRACK 
RECORD

Alliance School of  Business enjoys 
high-level of  recruiter satisfaction from 
recruiting partners. The class of  2018, 
was offered close to 2500 opportunities 
across over 353 companies.

REWARDING THE DESERVING
The educational institution offers 

merit based scholarships across vari-
ous categories, to eligible students.

Above all, Alliance School of  
Business prides itself  on its student 
centric outlook and personalised efforts 
that ensure students achieve their 
goals. 

For more information, 
Visit – www.alliance.edu.in/ 

Email – admissions@alliance.edu.in/  
contact @7619202226

WHAT GIVES ALLIANCE SCHOOL OF BUSINESS THE EDGE OF EXCELLENCE?

Transforming the future

Learning Center

Students on campus

Central Campus

ISME was founded in 2006 by alumni from CMU, Purdue 
and Wharton, USA. ISME has been ranked among the 
top 50 B-schools in India by TOI, CSR and a leading busi-

ness magazine and has been awarded Management College 
of  the Year for Best ROI by Higher Education Review and 
Management College of  the Year by Bangalore Management 
Association.

GLOBAL OUTLOOK
ISME encourages a global outlook and nurtures an envi-

ronment of  thinking that is driven by diversity of  people and 
culture. ISME facilitates a Summer Program at London 
School of  Economics (LSE), UK. All students of  the BBA 
attend the Global Experiential Learning Program at 
Singapore. It is designed to be stint that introduces the stu-
dent to new worlds of  academic excellence via global indus-
try exposure. Nitin Garg, Director of  ISME and Alumnus of  
IIT Bombay and Carnegie Mellon University, USA says, “At 
ISME, we recognize the need to foster excellence as a way of  
life in our students. This is why we lay special emphasis on 
holistic learning with an international focus”. Majority of  
the faculty having international exposure through academic 
pursuits or through work experience in MNC’s, a global out-
look finds its way into the ISME classrooms. The Global 
Business Strategy Game, a world-wide contest designed by 
faculty of  University of  Alabama is also a highlight of  the 
program.

CORPORATE CENTRIC APPROACH
International conferences, panel discussions and guest 

lectures by corporate leaders are organized on a regular 
basis. Over 100 companies visit ISME to recruit students at 
various levels. Most of  the students are working in top 
MNC’s in India and Abroad. 

STUDENT FOCUSED CAMPUS LIFE: LEARNING 
CAN BE FUN

ISME has a modern on-campus residence for boys and 
girls where the learning continues beyond the classroom. 
The DNA of  ISME is hard-coded to believe that life is not all 
about work, that’s why it encourages a vibrant campus life 
filled with extra-curricular activities in the forms of  various 
clubs.

ISME offers PGDM (AICTE Approved), BBA (Bangalore 

University) & International Internship and PhD (University 
of  Mysore)

To know more about ISME visit 
www.isme.in; Ph-8880612345, 

Mail: contactus@isme.in, info@isme.in

Faculty with International Exposure. Full-time Faculties 
have lived in countries like USA, Sweden, UK, China, 
Mexico, Singapore and Malaysia. Rich Experience in 
Global multinationals like Cipla, HSBC, Ocwen 
Financials, Deloitte Consulting, Booz Allen & Hamilton, 
Accenture, Flipkart, State Street Global Advisors , 
Oracle Corporation and many more

Choose a B-School with 
an International Edge

Learning Can be Fun at 
International School of 
Management Excellence 
(ISME), Bengaluru

ISME students at SIM (Singapore Institute of Management), Singapore during Global Experiential Learning Program

Modern on-campus hostel for boys and girls. The 
entire hostel is Wi-Fi enabled for uninterrupted learning 
environment outside the class

Administrative Block

Located in North Bengaluru, 
Presidency University, is a part 
of  the Presidency Group of  

Institutions that enjoys a golden legacy 
of  over 40+ years in the education 
arena, covering schools, colleges and 
allied education services. Well-
designed learning spaces across 
63-acres of  green campus, combined 
with modern amenities and facilities, 
make life at Presidency University a 
truly stimulating and learning experi-
ence. 

The teaching faculty comprises of  
eminent and accomplished academi-
cians from premier institu-
tions including IITs, IISc, BITs, 
NITs, IIMSs, ISBs, Kellogg and 
University of  California, NLU's 
and more. The courses and 
teaching pedagogy equip stu-
dents with multi-skills to 
match the requirements of  cor-
porates and the industry. A 
Monitored Internship Program 
forms an integral part of  the 
curriculum.

INJECTION AND 
ADOPTION OF NEW AGE 
SUBSTANCES

Presidency University is at forefront 
of  providing contemporary education 
that crafts future business leaders, 
with the injection and adoption of  new 
age substances including creativity, 
innovation and design, entrepreneur-
ial learning, digital disruptions, exper-
imental learning, tailored courses, and 
big data and business intelligence for 
business decisions.

CREATIVITY, INNOVATION AND 
DESIGN

 The university provides exposure 
on managing creativity and design, 

which enables the students to link cre-
ativity and design, innovation and 
technology, management and custom-
ers, to enhance collaboration and syn-
ergy between “design” and “business” 
and improve the effectiveness of  man-
aging the business majorly dominated 
by creativity and design. 

ENTREPRENEURIAL LEARNING
Students are encouraged to apply 

knowledge in complex, unfamiliar and 
non-routine contexts, thus gaining 

knowledge on antecedents to entrepre-
neurial learning, learning processes 
and effects of  learning, cognition and 
signaling. 

DIGITAL DISRUPTIONS
Students are taught how digital dis-

ruptions help and disrupt the industry, 
and how to optimize 
resources and stake-
holders of  the business 
for digital disruptions.

PLACEMENTS
P r e s i d e n c y 

University is commit-
ted to help every stu-
dent to build his/her 
career and to kick start 
his/her professional 
life. The number of  
companies visiting the 
University to hire the 
students have increased 
year after year. More 
than 150 companies 

have given opportunity to the stu-
dents for recruitment including Top 
notch companies like Wipro, TCS, 
Vedanta, Tek Systems, Asian Paints, 
Puma, Jaro, Byjus, Zycus Fedral 
Bank etc. Offering one of  the best 
salaries in the city to both 
Engineering and Management stu-
dents of  Presidency University.

BIG DATA AND BUSINESS 
INTELLIGENCE FOR BUSINESS 
DECISIONS

In the globalized world of  today, 
huge amount of  data, namely big data 
is produced, through e-commerce 
activities and social networking. The 
university helps future business lead-
ers understand big data and business 
intelligence, and make their strategic 
business decisions with its support.

They are also educated on social 
aspects so the strategic business deci-
sions are socially responsible and sus-
tainable.

For more details log on to:
www.presidencyuniversity.in

admission@presidencyuniversity.in
+91-9022092222

CRAFTING FUTURE 
BUSINESS LEADERS

Ariel View of Presidency University Campus

Personal Mentorship at 
Presidency University, Bangalore

All-round Development at Presidency University
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‘We are the best’ is an outdated say-
ing now and does not appeal 
many as the youths of  today can 

easily separate wheat from the chaff  with 
their sharp observations and never-failing 
checklists. The selection of  right business 
school is the most important decision for 
the aspirants of  management courses. 
Therefore, they do not get swept away by 
the dicey claims of  immature and inexpe-
rienced mushrooming B-schools with pre-
tentious buildings but unorganized ap-
proach, obsolete syllabi and rootless stand-
ing. They can quickly differentiate a stan-
dard management institute with global 
standards from an average B-school just by 
exploring – how old it is, what is student 
strength in the concerned course, how 
qualified and experienced faculty members 
are, how the credentials of  the director of  
the institute are and how the placement 
record of  the institute is. Such patient and 
intelligent filtering is essential too espe-
cially when their dreams and the hard-
earned money of  their parents is at the 
stake. 

Good business schools shapeup the per-
sonality of  their students from inside to 
outside ensuring that they are job-ready and 
compatible with the expectations of  the top 
corporate. When a company visits a busi-
ness school for the placement of  students, 
it majorly looks for two qualities in them. 
The first one is Competence – the ability to 
perform the desired tasks which ultimately 
decides the survival of  the new employee 
in the company and the Second one is Com-
patibility – the suitability of  the candidate 
for the organization considering the work 
culture, working hours and other expecta-
tions. Business schools, therefore, play the 
crucial role in the making of  a competent, 
confident and visionary manager who can 
adjust oneself  in the company culture well, 
can sense the market changes before they 
actually occur and design the effective and 

realistic plans to survive and flourish in 
spite of  the acute challenges. 

IMS Ghaziabad has been nurturing lead-
ers who can solve the entire spectrum of  
business, social and economic problems 
with creative thinking and react strategi-
cally to gain competitive advantages. One 
of  the most reputed and sough-after B-
schools of  the country,  IMS Ghaziabad 
strives to disseminate ethical, vibrant, in-
novative, global, qualitative management 
education and foster international relations 
with leading B-Schools / universities across 
the globe. They value the continual pursuit 
of  innovating business education by novel 
approaches to learning

The curriculum of  PGDM programme 
at IMS, Ghaziabad is regularly revised to 
make it cross functional based on the indus-
try inputs and the best global practices 
along with Certification programmes to 
keep it in synchronization with the chang-

ing business requirements. Recently, IMS 
Ghaziabad has added two new programs, 
first is in the field of  IB & second is in field 
of  Big Data Analytics.

Keeping the glorious legacy of  Academic 
Excellence ahead in its 29th year of  exis-
tence, IMS Ghaziabad, has been consistent-
ly bestowed with top accreditations, awards, 
ratings and rankings by Apex bodies like 
NAAC, ASSOCHAM, TOI, Competition Suc-
cess Review, from leading magazines, Ca-
reers360, CEGR and others; a testimony to 
the ever-growing role of  IMS Ghaziabad in 
escalation of  Business Education in the 
country. IMS Ghaziabad (NAAC ‘A’ Grade & 
ASIC, U.K Accredited Institution) has been 
ranked as 4th in North India and 18th in All 
India by Times B-School Survey, 2018, and 
has been awarded “Best Excellence in In-
dustry Interface”, by a leading business 
magazine and the Education Post 2018 
among others; a testimony to the ever-grow-
ing role of  IMS Ghaziabad in the escalation 
of  Business Education in the country. It of-
fers PGDM (AICTE approved, NBA accred-
ited & equivalent to MBA by AIU – Associa-
tion of  Indian Universities) & MCA (AICTE 
approved & affiliated to Dr. A.P.J.A.K.T.U) 
Programmes.

‘WE ARE THE BEST’ IS AN 
OUTDATED SAYING NOW

The N L Dalmia Institute 
of  Management Studies 
a n d  Re s e a rch  i s 

amongst the top B-schools in 
India and one of  the most pre-
ferred in Mumbai. It was found-
ed and established in 1995 by 
the late Shri Niranjanlalji Dal-
mia, under the aegis of  the N L 
Dalmia Educational Society to 
impart world class manage-
ment education. 

N L Dalmia Institute of  Man-
agement Studies and Research 
is accredited with ISO 9001:2015 
by the UKAS (United Kingdom 
Accreditation System), ‘A’ 
Grade by the NAAC and a ‘Pre-
mium’ status by the ASIC. Our 
PGDM programme is ranked 
A*** at state level and A** at 
national level by CRISIL. The 
Institute is also a member of  
the Advance Collegiate School 
of  Business (AACSB), USA, 
European Foundation for Man-
agement Development (EFMD), 
Belgium and European Foun-
dation for Management Devel-
opment Global Network (EFM-
DGN), Belgium, to name a few. 

The vision of  the founder 
Chairman N. L. Dalmia is ably 
taken forward by the third gen-
eration Hon. Secretary Shailesh Dal-
mia by voluntarily relinquishing the 
management quota and admitting stu-
dents purely on the basis of  merit. The 
institute strives and thrives to nurture, 
transform and create global leaders. It 
has state-of-the-art infrastructure 
which transmits positive en-
ergy and creates a condu-
cive environment for 
learning. 

Academic excel-
lence and rigour are 
the hallmark of  the 
institute. The insti-
tute is a pioneer in 
setting up 12-Ter-
minal Bloomberg 
Lab, which provides 
exponential learning 
to the students, and 
probably one of  the 
largest one in India. The 
institute has a CISCO WiFi-

enabled campus and a digitalized li-
brary with a wide array of  information 
on various management and business 
related subjects.  To supplement their 
learning and teaching methods, the 
classrooms are equipped with Smart 
Interactive boards. The students ac-
quire a refined business acumen by 

using the available software pro-
grams in the state-of-art lab 

such BMC and BESS for high 
end practical learning and 

applicability. SAS and 
SPSS are used for Big 
Data and Advanced Ana-
lytics. The highly quali-
fied faculty teams are 
alumni of  prestigious 
national and interna-
tional institutes with a 

good blend of  industry 
and academic experience. 

The professors use Harvard 
Business Review case studies 

and marketing and business 

simulation tools to enhance 
the learning environment. 
The institute also regularly 
invites foreign faculties 
from renowned universities 
who give the students a 
global exposure and pro-
vide an invaluable learning 
experience in different 
cross- cultural business en-
vironments. The institute 
is proud of  the excellent 
student teacher ratio. 

The N L Dalmia Institute 
of  Management Studies 
and Research encourages 
students to undertake re-
search projects, ably guided 
by their faculty, wherein it 
conducted 5 research proj-
ects in the Mira Bhayander 
Municipal Corporation 
area of  Thane for Maha-
rashtra police. 

The students are sensi-
tized to the society and have 
incorporated civic engage-
ments like MSR (My Social 
Responsibility) activities by 
adopting the Kondagaon 
village, wherein huge 
strides on issues of  literacy 
and education, hygiene and 
health, and livelihood are 

undertaken. The institute is proud to 
be associated with INS Hamla to design 
the curriculum and deliver the ses-
sions for various subjects of  manage-
ment for senior naval officers. It lays 
emphasis on the holistic development 
of  students and hosts various national 
level paper competitions, internation-
al conclaves and inter B-school events. 

The institute has a good placement 
record. Every year, top MNCs and blue-
chip companies visit the campus for 
placements. The academic rigour 
equips the students and helps them 
achieve. All students get equal oppor-
tunities for placement and the Institute 
strives to offer them placement of  their 
choice, profile and location. The N L 
Dalmia Institute of  Management Stud-
ies and Research encourages students 
to not only be the best among employ-
ees, but also become entrepreneurs, 
creating wealth for the nation in re-
turn. 

On a Mission to Nurture 
and  Transform

Shailesh Dalmia

N. L. Dalmia

The N L Dalmia Institute of Management Studies and Research -  
An Institute that strives to create global leaders

Aditya Institute of  Management 
Studies and Research (AIMSR) 
is one of  the emerging leaders in 

management education in India. This 
institute has created a unique identity 
for itself  by challenging conventional 
thinking and learning in the global mar-
ket. Faculty across academics and the 
industry representing all business dis-
ciplines provide enriching experiences 
and teachings both in as well as outside 
the classroom. A rich co-curricular ex-
perience complements a strong concep-
tual foundation through 100+ experien-
tial learning opportunities spread 
across the duration of  all programs. The 
AICTE approved PGDM program and 
the Mumbai University affiliated MMS 
program are both known for their excel-
lence in building leadership skills in 
more than 400 students each year.

The curricula are modeled on ap-
proaches used for executives from glob-
al companies. AIMSR has emerged as 
one of  the premier institutes preferred 

by many recruiters who seek corporate 
ready and professionally trained indi-
viduals. Recruiters from various differ-
ent industries visit the campus. The 
more regular recruiters include ITC, 
TATA Group, OPPO, Kotak Mahindra 
Bank, Decathlon, Godrej, Ola, Pepsi, 
L&T, Cadbury, Ernst & Young, SBI Life, 
Axis Bank, IDFC, Motilal Oswal and 
several others. The industry orientation 
is further developed by weekly coffee 
meets with the 1000+ responsive and 
engaged alumni who inspire and en-
courage students, boosting their confi-
dence in working their way forward in 
the complex business world as future 
leaders.

Students have the opportunity to take 
part in an international study tour 
which includes visits to local companies, 
business schools and some places of  
interest. Last year, the tour to Singapore 
enabled students to immerse themselves 
in another culture and experience the 
challenges and opportunities facing or-
ganisations outside India. They gained 
extensive knowledge from this tour pre-
paring them to become future global 
leaders. At the very preliminary stage, 
an intensive 21-day long Induction Pro-
gram at the institute facilitates thinking 

in new ways through orientation to dif-
ferent aspects of  management, collab-
orative team building exercises and 
leadership activities. Knowledge is pro-
moted with a unique adventure-based 
learning methodology. The training and 
certification programs at the Institute 
include: NISM, Cambridge Business 
English, Advanced Financial Modeling 
and Digital Marketing.

To encourage research orientation, 
students get access to world-class jour-
nals and articles through J-Gate and 
Ebscohost. Simulation games and case 
studies form an integral part of  the 
teaching pedagogy. Exposure to CMIE 
and Tickerplant enable students to track 
trends in the industry. Additionally, the 
institute focuses on the personal growth 
of  each student through mentorship, 
live projects and social sensitization 
programs. AIMSR’s tie-ups with Na-
tional Entrepreneurship Network 
(NEN) enables access to entrepreneurs, 
investors and to the know-how of  creat-
ing business plans.

AIMSR remains extremely active 
with student engagement and develop-
ment activities through its various clubs 
and cells – Finance Club, Marketing 
Club, HR Club, Entrepreneurship Cell, 
Research Cell, Women’s Cell, CSR Club, 
Women’s Cell and Passion Club. One of  
AIMSR’s major initiatives has been the 
Innovation Summit & International 
Conference that is organized every year. 
AIMSR also organizes a free career 
counselling session for all MBA aspi-
rants.

 For further details call 
8080112200.

Nurturing Growth 
Driven Leadership
AIMSR is an emerging 
leader in management 
education in India

Bennett University has been 
founded by The Times of  India 
Group as an extension of  its role 

as ‘Knowledge Partner’ to the country 
for the last 180 years. With many suc-
cessful businesses like Times Now, 
Radio Mirchi, Times Internet, Magic-
bricks, Gaana.com, Cricbuzz, The 
Times of  India, The Economic Times, 
Femina, etc. there are very few organi-
sations which can foresee the changing 
business environment like The Times 
of  India Group.

Bennett University is a multi-disci-
plinary university committed to provid-
ing academic excellence in higher edu-
cation and creating a learning atmo-
sphere conducive to research, practical 
and entrepreneurial applications. At 
Bennett, the programs are carefully 
carved keeping in mind changing glob-
al scenarios, dynamic industry de-
mands, and the need for academic excel-
lence combined with practical and in-
dustry exposure. The members of  fac-

ulty are handpicked 
from reputed national 
and international uni-
versities who give their 
best to nurture future 
leaders.

MBA ProgrAM
The MBA program offered by the 

School of  Management is India’s most 
contemporary program focussed on 
creating entrepreneurs, business lead-
ers, and global management profession-
als of  tomorrow. The program follows 
a holistic approach in overall develop-
ment of  students. It inculcates the ele-
ments of  inter-disciplinary education 
in its teaching methodologies, industry 
connect and global exposure. The pro-
gram is curated in a way that it com-
bines the theoretical knowledge with 
practical exposure, and communica-
tion skills which are highly valued in 
modern global multicultural environ-
ments. The program is supported by 
The Economic Times – the information 
powerhouse which has the pulse of  the 
business world like no other organisa-
tion.

Industry ExPosurE
The program has mandatory intern-

ships and industry tours as a part of  
the curriculum. Along with this, stu-
dents gain experience by associating 
themselves with industry-led projects 
and interacting with industry leaders 
coming for guest lectures as a part of  
CXO series, workshops and seminars 
at the campus. The MBA students 
bagged internships with companies 
like Moody's, PepsiCo, O&M, Hitachi, 
Escorts, Motilal Oswal Securities, Nes-
tle, Axis Bank, IDFC Bank, Deloitte, 
Moody’s Analytics, among others.

Students also get the opportunity to 
participate in industry events attended 
by leading business and political lead-

ers, to get 360 degree 
exposure. Some of  the 
industry events at-
tended by our students 
include: Global Busi-
ness Summit 2019, In-
dia Economic Con-

clave 2018, FICCI Higher Education 
Summit 2018, ET Rural Strategy Sum-
mit 2018, Times LitFest (Delhi, Kolkata, 

Chandigarh), Mirchi Music 
Awards to name a few. Exposure 
of  this kind provides a unique 
experience that cannot be 
matched in a classroom! 

Bennett University has a dedi-
cated Career Services Team. 
Along with members of  faculty, 
the team prepares students for 
industry through strong academ-
ic inputs, providing opportunities 
for practice through projects, case 
studies, and assignments. This 
team works closely with corpo-
rates for participation in guest 
lectures, curricular inputs, joint 
program development, intern-
ships, and placements. Bennett 
Finishing School trains students 
in the areas of  soft skills, technical 
skills, and life skills to make them 
job ready from day one.  

For further details, contact
 Sandeep Kohli

Ph: 09810571225, 
E-mail:  

Sandeep.Kohli@bennett.edu.in 
Website: www.bennett.edu.in Sunil Mittal, Chairperson – Bharti Enterprises with students of Bennett University

The Tie is Passé. 
Make sure your 
MBA is not
MBA from Bennett 
University (Times of 
India Group). 
Tomorrow is our 
business.

KEy strEngths:
l  Faculty with strong credentials 

from Top Business Schools in the 
World

l   Curriculum designed in consulta-
tion with Cornell University, USA

l   Strong Business and Industry Con-
nect through Times of India Group

l  Experiential and interdisciplinary 
learning through live projects and 
industry internships

l  Specializations in Business Analyt-
ics, Entrepreneurship, Finance, 
Marketing, Media & Entertainment 
and Operations

l  Support in setting up your start-up 
through in-house Business Incuba-
tion Centre

l  Upto 100% merit based scholar-
ships on tuition, subject to selec-
tion criteria


